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Introduction 

 
This module provides a concise inventory of Google’s numerous search services and tools, 
applications, desktop extensions, and other offerings that are available from Google as at June 
2011. Well over a hundred products are briefly described and evaluated, setting out their 

principal features, range of tools, and utility.  
 
Very few people – other than the most ardent Google aficionados – would want to make use of 
all these Google services, and many will be irrelevant to their daily life and work. A number of 
the products listed here are applications rather than search services; some are primarily for 
educational or business purposes, while others are mainly for those owning websites, 
webmasters, or computer geeks. Moreover, certain services or offerings, e.g. social networking 
products, or those relating to music and videos, are much more likely to appeal to young 
people rather than the older generation. However, you may find it useful to have this overview 
of all the Google products brought together in a single document, and can then decide for 
yourself which will be appropriate and valuable to you, and try them out at your leisure. 
 
The services or products that are considered essential and/or highly recommended, or are 
those that I would rate to be most useful, clever, innovative, or information-rich, are flagged 

with a green  symbol, and these are likely to be the Google products of most relevance for 

users in the Highlands of Scotland. 
 
In using this module the following points should be noted: 
 

 First, it is not easy to keep up-to-date with Google!  
 
All Google sites listed here were examined during the latter part of 2010 and the first half of 
2011, and were last verified in June 2011, but the URLs (the unique global address for a home 
page or other file that is accessible on the Internet) of some Google services may change from 
time to time, or some products may be withdrawn altogether. 
 
Moreover, and as already pointed out in the introductory pages to Module I, constant revision and 
improvement is part of Google’s central philosophy, and it keeps rolling out user interface and 
design changes across many of their products. Numerous new Google products, especially those 
still in Beta status, are constantly evolving and are regularly refined, and therefore some 
descriptions given here (in terms of functionality, interface, etc.) may become marginally dated 
over time. 

 
 Similarly, some Google Blog pages cited here – which offer frequent updates and  insights 
 about Google’s technology and products – may eventually be withdrawn by  Google, or 
 superseded with new pages and URLs. 
 

 An * asterisk indicates that in order to make use of the free services or applications provided you 
will need to be signed up with a (free) Google account. 

 
 An  arrow sign serves as a see or see also cross-reference to a separate listing in the guide, 

where more information about a particular Google service or product can be found.  
 

 Figures for Google results cited in search examples are likely to vary considerably from day to 
day. 

 
 Where applicable URLs given are for access from the UK. 

 
 All services from the googlelabs.com domain are still in Beta.  

 

 
Appendix: 
 
“Page views, hits, visitors, unique visitors, new and returning visitors …. A short 

guide to website statistics” was added in March 2012, and can be found on p. 55. 

 

 
Last updated 10/08/11 
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Aardvark http://vark.com/  
Aardvark was conceived as the first “Social search engine”, a way to find people, not web pages, and that 
can provide you with specific information. A social search engine that relies on human beings, that aims 
to connect people with questions to people who can answer those questions. In February 2010 Aardvark 
was acquired by Google, and now continues to operate as part of the Google family of products, at this 
time included in  Google Labs. It is a kind of Yahoo Answers http://answers.yahoo.com/ or the now 
discontinued  Google Answers (see Some Google services that flopped on p. 51), and Google may 
well revive that product in a different form, using Aardvark. 
 
You can ask Aardvark anything, but questions that most commonly are being asked relate to restaurants, 
product reviews, assistance or recommendations; local services; travel, music, movie, TV and book 
recommendations; or questions about cooking or gardening, etc. rather than questions of a more 
academic nature. A kind of chat interface, Aardvark claims to discover “the perfect person to answer any 
question in minutes” providing personalized responses. Aardvark says it uses various factors to identify 
who it thinks are the best people to answer a question, and thereafter poses the question to them. 
Among the things it tries to determine is the level of expertise a potential answerer has about a subject, 
how closely connected the two people are, and how quickly the answerer is available.  
 
Aardvark responds to your questions through an instant messaging (IM) service of your choice; it emails 
you when someone answers your questions, or you can watch the answers come in on your question 

page. When you have received an answer, you can mark it as helpful or not. To join you will need to 
register, and give your (real) name, birthday, city/state, gender, and email address. Once you are 
registered you are asked to indicate your areas of expertise so you can answer questions as well as ask 
them. You can join Aardvark using either your Facebook or your Google Account. Note: Under city/state 
you will need to indicate either “Edinburgh” or “Glasgow” as your (nearest) place of residence.  
 
Although free and perhaps quite useful for some types of questions, there are of course caveats about all 
these quick “answers” services, most notably whether or not you can trust the answer you get through a 
social search. How do you know if the person(s) who answered your question is/are qualified to answer? 
And is relying on just a few answers a safe method to get trustworthy and balanced information? 
Surprisingly, there doesn’t seem to be a searchable archive of collected questions and answers, nor can 
you access a page which displays all open questions, but perhaps that will change now that Aardvark is 
part of Google. 
 

 
AdWords http://adwords.google.com/ or https://adwords.google.co.uk/  
AdSense https://www.google.com/adsense/ or 
http://www.google.com/intl/en_uk/ads/index_a.html  
The Google AdWords pay-per-click programme enables you to create advertisements which will appear 
on relevant Google search results pages and its network of partner sites.  
 
The Google AdSense programme differs in that it delivers Google AdWords ads to individuals' websites. 
Google then pays Web publishers for the ads displayed on their site based on user clicks on ads, or on ad 
impressions, depending on the type of ad. With the pay-per-click option, you're only charged if people 
click one of your ads. For costs and payment terms check out the website 
https://www.google.com/adsense/support/bin/answer.py?hl=en&answer=9712. 
 
AdWords and AdSense can be used in tandem.  
 
It would probably be fair to say that AdWords is a truly revolutionary concept in advertising, and has 
brought many benefits to companies participating, especially smaller businesses selling consumer goods 
or services. 
 
How to get started in AdWords: 
1. Click on to the above website and create your Adwords account. 2. Target your audience. You can 
target only the areas that are of interest to you, choosing local, regional, national or international 
targeting; and you select the language spoken by your prospective customers or clients. 3. Define your 
budget and bidding preferences, by entering your daily advertising budget (which can be changed 
whenever you want) and the maximum cost you are willing to pay for a user who clicks on your ad, which 
is defined by Google as cost-per-click (CPC). 4. Create your ad and headline and write a short description 
of your products or the service you offer, enter the website address and save your ad. 
5. Choose the keywords that relate to your business (or use proposed keywords offer by Google). 6. 
Activate the Adword by selecting your billing country, preferred billing method, and read and accept the 
Adwords terms and conditions. 
 

http://vark.com/
http://answers.yahoo.com/
http://adwords.google.com/
https://adwords.google.co.uk/
https://www.google.com/adsense/
http://www.google.com/intl/en_uk/ads/index_a.html
https://www.google.com/adsense/support/bin/answer.py?hl=en&answer=9712
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Google Adwords also gives you a ‘Traffic Estimator’ (for a word or phrase) and a ‘Keyword Tool’ that will 
offer you a list of keywords that can be filtered by search volume, competition, and current trends. With 
these tools you can measure search statistics for specific keywords and keyword phrases. 
 
A service related to Adwords is the Google Engage for Agencies programme 
http://www.google.co.uk/intl/en/ads/engage/ for staff training and skills enhancement in online 
marketing, offering support that may be needed to fully benefit from Google AdWords and other Google 
products. The programme is primarily intended for Webmasters and developers, and digital advertising 
and marketing agencies, but also for any individual or company that aims to help small businesses to 
succeed online. 
 

 
Android/Google for Android http://code.google.com/android/  
The Android platform is Google’s open and free software that includes an operating system, middleware 
(software that connects two otherwise separate applications) and also key applications (i.e. a programme 
or group of programmes) for use on mobile devices, including smartphones. Android is now an Open 
Handset Alliance Project. This site provides information about Google projects based on the Android 
platform, such as external libraries that extend the Android platform, Android applications, hosted 
services and APIs (meaning ‘Application Programming Interface’, which defines how to access a software-
based service), and more. If you seek general information about Android, see http://www.android.com/ 
or visit http://androidphone.org.uk.  
 

 
Android Scripting Environment http://android-scripting.googlecode.com/  
For Google’s Android mobile phone operating system. It brings scripting languages to Android by allowing 
you to edit and execute scripts, and interactive interpreters, directly on the Android device. 
 

 

* App Inventor for Android http://appinventor.googlelabs.com/  
A new Google gadget launched in July 2010, this is a kind of DIY kit designed to enable non-techies to 
build applications for  Android smartphones. Google says you do not need to be a developer to use 
App Inventor, and that it requires no programming knowledge: “This is because instead of writing code, 
you visually design the way the app looks and use blocks to specify the app's behaviour.” Watch the App 
Inventor in Action video on the site for a short demonstration how it works. Pretty clever stuff, and the 
software seems ingenious. At this time you will need to complete a form to request access to App 
Inventor. 
 

 

 
 

Blogger. Google’s free blog publishing tool 

 

http://www.google.co.uk/intl/en/ads/engage/
http://code.google.com/android/
http://www.android.com/
http://androidphone.org.uk/
http://android-scripting.googlecode.com/
http://appinventor.googlelabs.com/
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 Blogger http://www.blogger.com/start see also  Google Blog Search 

A free blog publishing tool for the self-publishing phenomenon that is blogging. A blog (short for Web log) 
is a kind of online journal or diary, where you can post/publish your views about anything that’s on your 
mind. Blogger was founded by Pyra Labs in San Francisco in 1999, and was acquired by Google in 2003. 
Users create a custom-hosted blog to share their thoughts and views with the world, about current 
events, social issues, what's going on in your life, discuss topics or issues that are important to you, 
posting text, photos, videos, and more on your blog for as often as you want. For more features see 

http://www.blogger.com/features.  
 

 

Browser Size http://browsersize.googlelabs.com/  
A useful gadget for webmasters, or others who maintain websites, that lets you visualize which important 
parts of your Web pages can’t be seen by users without scrolling. This visualization of browser window 
sizes can help you to ensure that the most crucial parts of a page’s user interface are visible 
straightaway, without the need for scrolling. To view your own website with this same visualization 
overlaid on it, type its URL into the "Enter URL here" textbox at the top of the window and click Go. 
 

 

* City Tours http://citytours.googlelabs.com/  
Launched in mid-2009, this is an experimental new Google project that could eventually become a part of 
 Google Maps. The service aims to help you identify points of interest and plan multi-day trips to most 
major cities. The site generates suggested itineraries for thousands of destinations around the world. 
Given a starting address, it finds nearby points of interest and suggests a walking tour, taking you 
around as many points of interest as possible, including museums and art galleries, monuments, 
churches and cathedrals, etc.  Or it can create custom walking maps/tours in major cities, for example a 
custom walking map of New York bookshops. While an interesting concept, Google City Tours is still in 
labs stage and needs quite a bit of tweaking. For the moment the future of printed travel guides, such as 
the excellent Rough Guides, is not under threat, and if you are going to explore, for example Paris or 
Rome, I certainly wouldn’t recommend relying on Google City Tours alone.  

 

 
Eyes-Free http://code.google.com/p/eyes-free/  
A speech enabled Eyes-Free Android (Google’s mobile phone operating system) application. This clever 
technological gadget from Google aims to enable fluent eyes-free use of mobile devices running Google’s 
Android. Target uses range from eyes-busy environments like driving, to use by people who are either 
unwilling or unable, i.e. the visually-handicapped, to look at a visual display. It enables blind people to 
use a phone with a touch-sensitive screen. 
 

 
Flu Trends http://www.google.org/flutrends/ 
Explore flu trends around the world. Google Flu Trends uses aggregated Google search data to estimate 
flu activity. Google found that certain search terms are good indicators of flu activity, and that there is a 
close relationship between how many people search for flu-related topics and how many people actually 
have flu symptoms. While not every person who searches for "flu" is actually sick, a pattern emerges 
when all the flu-related search queries are added together. 
 

  

 * Gmail http://mail.google.com/ see also  Google Voice 

To register https://www.google.com/accounts/   
Google’s free email service, with lots of useful features to organize, sort and retrieve email messages, a 
mail notifier, mobile access, largely spam free, with a huge amount of space (almost 7,600MB), and it 
even translates messages for you. Gmail is definitely streets ahead of some of its competitors (Hotmail, 
Yahoo, etc.); and even if you use another email programme a Gmail account is always useful as a back-
up. 
 
However there is a small price to pay for getting all this for free. Google scans your emails for keywords 
for advertising purposes which are displayed in  AdSense ads based on the contents of your email. An 
exception would be the inclusion of “tragic words”, such as an email message relating to a bereavement, 
which will make Google’s software decide it would be inappropriate to show adverts. Google uses the 
DoubleClick advertising cookie http://emea.doubleclick.com/uk/privacy/ on AdSense partner sites and 
certain Google services to help advertisers and publishers serve and manage ads across the Web. You 
can view, edit and manage your ad preferences associated with this cookie. In addition, you may choose 

http://www.blogger.com/start?hl=en
http://www.blogger.com/features
http://browsersize.googlelabs.com/
http://citytours.googlelabs.com/
http://code.google.com/p/eyes-free/
http://www.google.org/flutrends/
http://mail.google.com/
https://www.google.com/accounts/
http://emea.doubleclick.com/uk/privacy/
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to opt out of the DoubleClick cookie at any time by using DoubleClick’s opt out cookie. However, opting 
out of “targeted advertising” does not stop adverts appearing next to your emails in Gmail.  
 
A word of caution is probably also in order regarding Google’s banner adverts that appear in your Gmail 
inbox. This is based on an automated auction process, automated so that the ads can appear in 
milliseconds, and the “winner” is determined by its “quality score” and how much it pays for a prime 
location, i.e. Google’s best-positioned ad slots. While most of the ads that appear are likely to be from 
legitimate traders, it is also possible that they could be infiltrated by fraudsters, keen to take your 
money—and supply nothing in return! 
For news, and tips and tricks how to use Gmail see Google’s official blog at 
http://gmailblog.blogspot.com/.  
 
There have recently been some reports about account hijacking in Gmail for fraudulent purposes, i.e. 
diverting emails from Google accounts by setting up filters in Gmail settings for forwarding emails to 
addresses other than your own. So make sure you regularly check your settings, and check out this page 
on the Gmail blogspot http://gmailblog.blogspot.com/2010/03/detecting-suspicious-account-
activity.html.  
 

 
 

The Gmail home page 

 
As of May 2010, Google's email service – which currently has close to 200 million users worldwide – 
changed its name to Gmail in the United Kingdom. From now on, anybody who signs up for a new Gmail 
account in the UK will get a @gmail.com address instead of @googlemail.com. If you already use Google 
Mail and would prefer a @gmail.com address, you have the option to change to the matching 
@gmail.com username. 
Since August 2010 Google has added free voice calls over the Internet to its email service (within the US 
only at this time), see  Google Voice. 

 
A recent additional feature is a ‘Priority Inbox’ that aims to help you get through your email faster by 
putting important messages at the top of your inbox. Based on your email usage history, Gmail uses a 
variety of signals to automatically identify what is important – or what it thinks is important! – including 
which messages you open and which you usually reply to. And you can now set the background in Gmail 
to a photo from your computer or Picasa Web Albums. To do so go to the Themes tab in Gmail settings 
and choose ‘Create your own theme.’ 
 

 

 Google Alerts http://www.google.com/alerts see also  Google News Alerts 

Google Alerts are email updates of the latest relevant Google results (on the Web, news, blogs, groups, 
and video) based on your choice of query or topic. This could be news headlines, keeping tabs on a 
competitor or a particular type of business or industry, tracking the latest medical advances, getting the 
latest on celebrities or sports men and women, writers and authors—or  you can track your own name! 
(Type it in double quotation marks). 

http://gmailblog.blogspot.com/
http://gmailblog.blogspot.com/2010/03/detecting-suspicious-account-activity.html
http://gmailblog.blogspot.com/2010/03/detecting-suspicious-account-activity.html
http://www.google.com/alerts
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The Google Alerts sign up page 

 

You create an alert by entering details of a news story, topic or name, event, etc. that you wish to 
monitor, provide your email address, and then hit the 'Create Alert’ button. You can elect to receive 
alerts once a day, weekly, or ‘as it happens‘. Google will confirm this in an email to you, which contains a 
link back to Google. In order to activate the alert and verify your request you must click on the link or, 
alternatively, copy and paste the URL into your browser. You can stop the alert at any time by clicking on 
a link at the foot of every email news alert that then unsubscribes you. You can have as many alerts as 
you wish, but you must verify them after every 10 alerts requested before adding others. When creating 
alerts it is best to set up the alert, and to fine-tune it, in Google’s Advanced Search 
http://www.google.com/advanced_search?hl=en.  
 
Until recently you could select Web alerts separately, but Google has now changed all alerts of type ‘Web’ 
into alerts of type ‘Everything‘, and your alert will continue to include results from all kinds of websites. 
If, as a result of this, you are getting too many alerts, you can change the ‘How often’ setting to ‘once a 
day’ or ‘once a week’. 
 

 

 * Google Analytics http://www.google.com/analytics/  

(see also  Appendix on p. 41) 
A free tool, with easy-to-use features, that gives you detailed insights into your website traffic, and the 
marketing effectiveness of your site. If you are a website owner you may get some webstats as part of 
the domain, but Google Analytics is much more detailed, with a wider range of analysis, reports, and 
traffic data, some in the most astonishing minutiae, although one must also be aware that some of the 
analysis could be a bit misleading, especially as it relates to so-called bounce rates. There has been a lot 
of discussion about bounce rates, and interpretations or definitions of bounce rates seem to vary among 
SEO (Search Engine Optimization) experts. As defined by Google Analytics the bounce rate is simply the 
percentage of visitors that view the landing page and leave—but in some cases visitors may well find all 
the information they seek on the landing page and then leave without exploring other pages, and so that 
is not necessarily a bad thing. 
 
Once you have signed up to Google Analytics you will be able to see how many unique visitors and page 
views your site receives, the traffic sources and where visitors are coming from (search engines, linking 
sites, etc.) and from which countries; over what period of time, how long visitors stay, new visits, what 
key words they have used to find the site or specific pages, page views, and other useful information and 
analysis. As part of the service you will now also receive a regular Google Analytics Benchmarking 
Newsletter, giving you comparative statistics over a period of time for various site metrics and traffic 
sources. 
 
 

http://www.google.com/advanced_search?hl=en
http://www.google.com/analytics/
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Google Analytics, a free tool, with easy-to-use features, that gives you  
detailed insights into your website traffic 

 

Following registration for the service (and which requires setting up of a Google account) you will need to 
copy a block of tracking code which Google provides and which must then be pasted into the “footer 
code” section of your site. Thereafter save the settings, and Google will begin tracking the traffic to the 
website a few days after Google Analytics has been activated. 

 

 

 
Google Apps http://www.google.com/apps/    
An overview of all available Google tools and applications (popularly known as Apps) for Web-based 
communication, collaboration, and security apps to work for you, and which you can access anywhere 
with a single Google account. You can choose from two services: Google Apps for Business or Google 
Apps for Education.  
 
Popular Google Apps include  Gmail,  Google Docs,   Google Calendar,  Google Talk, and  
Google Sites. 
 

 

 Google Art Project http://www.googleartproject.com/  

An extension of  Google Street View, i.e. using the same technology, the exciting new Google Art 
Project was unveiled in early 2011. It is a collaboration between the Internet giant and some of the 
world’s leading art museums. It will let you explore and look at world famous paintings in astonishing 
detail. You can navigate around 17 of the world's most prestigious art galleries in nine countries, in a 
manner similar to Street View, and look at images of many of the artworks on display in a super-high 
resolution and with amazing zoom levels. For the moment (March 2011) this technology is restricted to 
just one famous painting per gallery, but eventually many more paintings will become accessible in this 
ultra-fine, mesmerizing detail. You can move around the museum’s galleries, selecting works of art that 
interest you, navigate through interactive floor plans, or learn more about each museum, which include 
the Uffizi Gallery in Florence, the National Gallery and the Tate in London, The Met and the Museum of 
Modern Art in New York, the Rijksmuseum in Amsterdam, and the Museo Reina Sofia in Madrid. The 
Google Art Project collection as a whole consists of over a thousand works of art by more than four 
hundred artists, and Google hopes to add more museums and works of art to its virtual dossier soon. 
 
To start, simply select a museum from the home page and then either chose ‘Explore the Museum’ or 
‘View Artwork’. Once you are in the main site use the drop-down menus or the side information bar to 
navigate between artworks and museums. You can click on the ‘Visitor Guide’ to give you more details 
about each work of art. Finally, if you wish, create and share your own collections online. 
 

http://www.google.com/apps/
http://www.googleartproject.com/


 11 

 
 

The exciting Google Art Project 

 
This is an invaluable tool for research, and art lovers and art historians will delight in it. While it can 
never replace the experience of standing in front of a painting – and the sense of communion that this 
often evokes – this is a truly magical tool. 

 

 

Google Audio Indexing/Gaudi http://labs.google.com/gaudi  see also  YouTube 
A new experimental technology from Google that allows users to search and watch videos from various 
YouTube channels, and to search what politicians are saying. It uses speech technology to find spoken 
words inside videos and lets the user jump to the right portion of the video where these words are 
spoken. Still in Labs stage. 
 

 
Google Blog Search http://blogsearch.google.com/ or 
http://blogsearch.google.co.uk/ see also  Blogger 
Blogging is now part of the Internet revolution, and Blog Search offers Google search technology focused 
on searching blogs, which enables you to find out what people are saying and writing on your favourite 
topics, or any subject of your choice. The blogs indexed include all blogs, not just those on Google’s  
Blogger. Results are presented in the same fashion as a regular Google search, and there are some 
impressive advanced search facilities. Check out the Help pages for more details. 
 

 

 Google Books http://books.google.com/ or http://books.google.co.uk/  
Originally launched in 2003 as Google Print, the books in Google Books come from two sources:  
 
(i) The Google Books Library Project, http://www.google.com/googlebooks/library.html which is 
described by Google as “an enhanced card catalogue of the world’s books”; it envisages a kind of global 
mega version of an OPAC (Online Public Access Catalogue as used by libraries), but a global online public 
access catalogue. Under this project Google is digitally scanning into its database the collections of 
several renowned libraries in the world. The project has been much in the news since it was launched and 
has been the subject of newspaper editorials all over the world. Google has already scanned over 15 
million books in its ambitious goal to digitize the contents of the world’s major libraries, and has 
estimated that there are about 130 million unique books in the world that it intends to scan by the end of 
the decade. However, there has been growing opposition to these plans, and copyright battles threaten 
the project. Much of the opposition has come from small bodies representing authors and publishers 
around the world, although, in the US, there has been a recent out-of-court settlement with the Authors 
Guild of America, the Association of American Publishers and a handful of authors and publishers. More 
recently a French court has ruled that Google is breaking French law with its policy of digitizing books and 
handing the Internet giant a hefty daily fine until it rids its search engine of the literary extracts, as well 

http://labs.google.com/gaudi
http://blogsearch.google.com/
http://blogsearch.google.co.uk/
http://books.google.com/
http://books.google.co.uk/
http://www.google.com/googlebooks/library.html
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as ordering Google to pay €300,000 in damages and interest to a French publisher which brought the 
case on behalf of a group of French publishers. If you want to know more about the Google Books Library 
Project there is a full Wiki entry at http://en.wikipedia.org/wiki/Google_Books#2011. 
 
(ii) The Google Books Partner Program https://books.google.com/partner is an online book marketing 
programme designed to help publishers and authors to promote their books and make the books 
discoverable on Google. Google says it currently partners with over 20,000 publishers and authors. 
Publishers controlling rights in a book can authorize Google to scan the full text of one or more of their 
books into Google’s search database. In response to a search, Google will then display bibliographic 
information for the title containing the search terms together with a link to relevant text. By clicking on 
the link the user can then view the full page containing the search term(s) – a ‘Snippet View’ as Google 
calls it, a few sentences of the search term in context – as well as a few adjacent or other limited sample 
pages from the book if the publisher has given Google permission to make these available to searchers. 
‘Buy this book’ links enable the user to purchase the book from online booksellers or the publisher 
directly. Additional links on the results page include ‘Find reviews’, ‘Find related information’, and ‘Find it 
in a Library’, which links to the Ohio-based non-profit Online Computer Library Centre (OCLC) WorldCat 
http://www.worldcat.org/database, telling the searcher the closest library that holds a copy of the book 
(at this time these are primarily holdings in North American libraries although there is some coverage of 
holdings by libraries in the UK and elsewhere in Europe). 
 
Click on to any of the book titles in the search results and you will see a ‘snippet’ view mentioned above, 
usually about 3-6 pages, containing a sentence or more of the search term in context. You can also view 
the front and rear covers of each title, the table of contents, the complete index (very useful this), 
complete copyright data, together with full bibliographic and ordering information. Google Books Search 
will also pick up titles of books listed in the documentary apparatus (i.e. bibliographies, references, and 
reading lists, etc.) included in any of the books displayed as part of the results. 
 
For many results you cannot only view ‘snippets’, but there are also links to ‘More results from this book’, 
if Google has permission from the publisher to display more sample pages from the main text or the 
bibliographic apparatus. However, the number of sample pages you are allowed to view varies 
considerably, from just two or three to 50 pages or more. 
 
See http://books.google.com/googlebooks/agreement/ for more details how Google Book Search is likely 
to evolve in the years ahead. 
 
Google Books now also offers popular magazine titles, although at this time this is confined to US-
published magazines. The full list is at http://books.google.com/books?as_pt=MAGAZINES&rview=1.  
You can browse or search all magazines and their back issues, albeit only one at a time. 
 

 
Google Business Solutions (UK) http://www.google.co.uk/services/  
see also  Google Places 
This page sets out the principal services offered by Google for the business communities in the UK. 

 

 
* Google Buzz http://www.google.com/buzz  
With more and more communication taking place online, the social Web and social networking have 
become one of the foremost ways to share “interesting stuff” (as the Americans are fond of calling it!), 
and to tell the world what you're up to in real-time—although some might well ask, do we really want to 
know? 
 
Google has not thus far managed to create a successful social network apart from the Facebook-like  
Orkut (popular only in Brazil and India for some reason). Google Buzz, launched in February 2010, is its 
latest attempt to get into new social networking stakes, and it pits Google directly against Facebook. At 
the moment Buzz is only available to people who have a Gmail account, of which today there are an 
estimated 160m users. Buzz is a Twitter-like social integration and networking tool designed to integrate 
into Google’s Web-based email service  Gmail.  It lets you share online comments and views, pictures, 
videos, and links with all your Gmail contacts, or you can have short or long text chats with people who 
are also owners of a Google account. Google says “Buzz is a new way to start conversations about the 
things you find interesting”, a kind of social circle of people with whom you are “connected” and as it is 
built right into Gmail you don’t have to create an entirely new set of friends from scratch. 
 
Buzz allows users to share publicly with the world, or privately to a small group of friends each time they 
post. Shared links and messages show up in the user's inbox and, if you wish, you can continue the 
“conversation” right there. Google originally promised to create an auto-follow list of people for you, later 
changed to auto-suggest (and see also below). When you then click on Buzz, the new menu item set up 
within your Gmail account, you will see the stream of posts from people you're following, and a box for 

http://en.wikipedia.org/wiki/Google_Books#2011
https://books.google.com/partner
http://www.worldcat.org/database
http://books.google.com/googlebooks/agreement/
http://books.google.com/books?as_pt=MAGAZINES&rview=1
http://www.google.co.uk/services/
http://www.google.com/buzz
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you to post your updates.  When the service is accessed through a mobile phone  (at this time only 
iPhone or  Google Nexus) it tags posts with the user's current location.  
 
Buzz has some connectivity, and will interact with  You Tube, Flickr http://www.flickr.com/,  
 Picassa,  Blogger and Twitter http://twitter.com/, to share media, but, not surprisingly perhaps, 
there’s no integration at all between Buzz and Facebook http://www.facebook.com/, which now 
dominates the social Web so completely with more than 500 million users (Twitter reportedly has about 
18 million). With the launch of Buzz, Google is clearly attempting to challenge that dominance, and it has 
also recently acquired  Aardvark, a San Francisco-based company that has built an Internet search 
engine based on human connections rather than digital links. However, Facebook can no doubt be 
expected to try to move just as aggressively into Google’s territory. 
 
The new Buzz service was not received with universal acclaim; in fact the launch was actually a colossal 
PR disaster for releasing a half-baked product that was seriously flawed, especially as it related to privacy 
issues. Among other issues, critics raised concerns that Buzz, in its launch format, might well aid 
stalkers, jeopardize journalist sources, or draw attention to affairs. The main problem was with the way 
Buzz was set up. In order to help Gmail users to build a network, Google arbitrarily decided to include 
most active email and chat friends in Gmail accounts by default, as ‘auto-follow’, i.e. in other words it 
simply went through your email inbox and then designated those with whom you corresponded most 
frequently as those ‘following’ you, your “followees”, without options as is usually the case for other 
Google products, and without asking you whether this is what you wanted. Secondly, it also meant that 
Gmail users who then accepted Buzz actually risked broadcasting who they were corresponding with to all 
the world. Worse, in Buzz for Mobile, if you were not careful, you could actually broadcast your exact 
location to friends and foes! 
 
Following an avalanche of ferocious criticism and bad publicity, Google reacted swiftly, and admitted to 
flaws in its testing procedures prior to launch. Auto-follow became auto-suggest; Buzz will now suggest 
people to follow, with the entire list pre-selected, and you can untick those you want to exclude. Or you 
can disable Buzz completely. However, even after these adjustments one further caveat remains, and 
that is whereas Gmail does a very good job with its spam filter, if you are a Gmail user and also want to 
use Buzz you could now find your email choked with too many “buzzes” you don’t really want, even from 
those you haven’t specifically excluded. 
 
At the end of the day you might also ask yourself, don’t I already have enough things to keep up with, 
and do I really want even more? And do I really need Buzz? 
 
Note: 
Google is by no means alone in arbitrarily and irritatingly introducing new “keep up with your friends and 
family” services. For example those using BT/Yahoo email services will have noticed that they were 
suddenly asked in a panel opposite their inbox to ‘get updates’ from friends and ‘followers’. The names of 
these followers will sound familiar, for the simple reason that e.g. “Miranda” or “Trish” etc. are actually in 
your address book with a yahoo email address (even if the last communication with them goes back 
many years) and hence are designated as your ‘followers’, even though you have no recollection of 
making any decisions to follow anyone, or of soliciting followers yourself. When you then click on 
‘Updates’, say from Miranda, there are no updates because Miranda hasn’t posted any updates at all, 
much less wanting to get in touch with you. Shame. And here you were thinking an old girlfriend of many 
years ago wanted to re-establish contact! 
 

 
 
* Google Calendar http://www.google.com/calendar/render?hl=en  
Assists you with keeping control of your schedule and keeping track of important events. You can let your 
co-workers, family, and friends see your calendar, and view schedules that others have shared with you. 
It also enables you to create invitations for special events, sending those invitations to friends or 
colleagues, and then keep track of responses and comments all in one place. In order to sign up you 
must have a Google Account. Google Calendar certainly hasn’t yet replaced the simple pocket diary, but 
there are some useful features here that might persuade you to put your pocket diary on the Web, and 
you won’t have to worry about losing your diary! 
 

 
Google Checkout  http://checkout.google.com or http://checkout.google.co.uk/  
Buy or sell with Google Checkout, designed to streamline online shopping by letting you shop with a 
single log-in name, thus simplifying the process of paying for online purchases, offering a faster and 
more secure way to buy online, tracking all orders and delivery information on one place, while keeping 
your card details and email address confidential. Participating stores can be browsed by broad categories, 
but many prominent stores are missing from the list. Its payment system is very similar to, and in direct 

http://www.flickr.com/
http://twitter.com/
http://www.facebook.com/
http://www.google.com/calendar/render?hl=en
http://checkout.google.com/
http://checkout.google.co.uk/
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competition with PayPal http://www.paypal.co.uk/, but I don’t think this is one of Google’s success 
stories. 
 

 

* Google Checkout Store Gadget 
https://storegadgetwizard.appspot.com/storegadgetwizard/index.html  
To be used in conjunction with  Google Checkout above (if you have signed up for the service), this 
application enables you to quickly and easily create your own online store using a Google Docs 
spreadsheet.  

 

 
Google Chrome http://www.google.co.uk/chrome?hl=en&brand=CHMI  
This is Google’s recently launched new browser that loads and runs interactive Web pages, Web 
applications and JavaScript with considerable speed and offers several innovative features.  It is free and 
installed in seconds, but at his time only available for Windows XP SP2, Vista and Windows 7. It was first 
released as a beta version for MS Windows in September 2008, while the public stable release was in 
December 2008. The name is derived from the graphical user interface frame, or "chrome", of Web 
browsers. Development versions of Chrome for Linux and Mac OS X were released in 2009. The latest 
version is Google Chrome 12 released in June 2011, which further patched a few bugs and which includes 
a new tool that warns users when they've downloaded files from dangerous Web sites. 
 
According to Net Applications’ Market Share analysis http://marketshare.hitslink.com/browser-market-
share.aspx?qprid=0, as at June 2011, Chrome is now the world’s third most widely used browser, with 
12.5% worldwide usage share of Web browsers. In no. 1 and 2 spot, MS Internet Explorer had 54.3%, 
and Firefox 21.7%; and Apple’s Safari in 4th place with some 7.3%, and Opera 5th with about 2%. In the 
United Kingdom Internet Explorer, although losing market share, also remains the most popular browser 
with a 45% market share, Google Chrome in second place with 22%, just marginally ahead of Firefox in 
third place, and Safari in fourth place with around 9%.   
 

 
Google Chrome Experiments http://www.chromeexperiments.com/  
A site created to link up with Google’s new Chrome browser (see above), and to showcase “chrome” 
(graphical interface frame) experiments for both JavaScript and Web browsers that allows people to 
interact with programmes in more ways than typing. These experiments were created by designers and 
programmers from around the world using the latest open standards. 
 

 
Google Code Search http://www.google.com/codesearch or 
http://code.google.com/intl/en/  
A search engine for programming code found on the Internet. It helps you find function definitions and 
sample code by giving you one place to search publicly accessible source code hosted on the Internet.  (A 
source code is the human readable instructions that a programmer writes telling a programme how to 
function; but in order to execute the programme it must thereafter be translated into machine language, 
and the language that a computer understands.) Google Code Search is offered in several languages. 
This is mainly for computer geeks, programmers, and software developers. 
 

 
* Google Correlate http://correlate.googlelabs.com/  
see also  Google Trends 
This new data-mining tool from Google, launched in May 2011, helps you to find search patterns which 
correspond with real-world trends, and allows you analyze time-based or spatial correlations between search 
terms. You can start with a trend, correlate that data to your search term, and see if the search results 
correspond with that trend. This could be interesting and helpful both for academic research, business, or 
marketing. After logging in you can upload any data and use Google's massive search history and 

algorithms to determine if there's a correlation over time and find search terms that have a similar 
pattern of activity. 
 

  

 * Google Custom Search (formerly Google Co-op) http://www.google.co.uk/cse/ 

Lets you create a customized search engine for your own website, or a blog. It can be for one or more 
websites or specific Web pages, hosting the search box and results on your own website. You can also 
add search refinements within results pages to make it easier for searchers to find the information 
they're looking for. Once you've defined your search engine index, Google will give you a simple piece of 
 

http://www.paypal.co.uk/
https://storegadgetwizard.appspot.com/storegadgetwizard/index.html
http://www.google.co.uk/chrome?hl=en&brand=CHMI
http://marketshare.hitslink.com/browser-market-share.aspx?qprid=0
http://marketshare.hitslink.com/browser-market-share.aspx?qprid=0
http://www.chromeexperiments.com/
http://www.google.com/codesearch
http://code.google.com/intl/en/
http://correlate.googlelabs.com/
http://www.google.co.uk/cse/
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Google Custom search. Create a search engine of your own 
 

code for a search box to place on your site or blog (or the person hosting your website can do this for 
you). You will then have then have an opportunity to choose various customization options (different 
style and layout options, etc.) to make the look, feel and functionality of your search engine your own. 
Very useful. 
 

 

* Google Dashboard 
http://www.google.com/dashboard 
Google Dashboard aims to provide transparency and greater control over your Google-related 
information, letting you view and control the data associated and stored with your Google account. It 
summarizes data for each product you use and provides you with direct links to improve control over 
your personal data and settings, all in one convenient and secure place. 

  

 
* Google Dashboard/Google Apps Status Dashboard 
http://www.google.com/appsstatus#hl=en  
Offers an at-a-glance look at the system health of most popular Google services and applications, 
including Gmail,  Google Calendar, and the company’s suite of Web-based document editors. 
 

 
* Google Dashboard Widgets for Mac  
http://www.google.com/macwidgets/index.html  
Widgets are mini-applications that you download and install into Dashboard 
http://www.apple.com/downloads/dashboard/ to add extra functionality. 
 

 
Google Demo Slam http://www.demoslam.com/  
Primarily for Google geeks, this is a new site that aims to showcase Google technology in new, creative 
ways to help more people understand the free tools available to them. It does this with the aid of a range 
of user-friendly tech demos that help you to understand the intricacies of technology. You can watch new  
 “slams” each week, vote for your favourites and if you are tech-savvy enough you can even create your 
own demo, upload it to  You Tube and then submit your slam (at this time participation is only open to 
US residents). 
 

 
Google Desktop http://desktop.google.com/ or http://desktop.google.co.uk/   

Requires Windows 7/Vista/XP/2000 SP3+, also available in a Linux version (requires glibc 
2.3.2+, gtk+ 2.2.0+) and a Mac version (requires Mac OS X 10.5 Leopard+) 

http://www.google.com/dashboard
http://www.google.com/appsstatus#hl=en
http://www.google.com/macwidgets/index.html
http://www.apple.com/downloads/dashboard/
http://www.demoslam.com/
http://desktop.google.com/
http://desktop.google.co.uk/
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Quickly installed, this desktop search tool lets you search your own computer and is a search application 
that offers full text search over your email, files, music, photos, chats, email, and Web pages that you've 
viewed, among other functions. Your search results are returned in a Web page format that looks very 
similar to the Google website. It also helps you to stay organized with gadgets (interactive mini-
applications) and a sidebar on your desktop. Google gadgets can be placed anywhere on your desktop to 
show you new email, weather, photos, and personalised news. Other gadgets include a clock, calendar, a 
to-do list and notepad, and more (well, actually rather too many gadgets!)  Watch out for the preference 
options as you install the application. Once it is downloaded and installed the programme creates a 
search index of all your files, email, and Web pages on your hard drive. This index is stored on the user’s 
PC and not sent to Google (read the Google’s Privacy Policy at 
http://desktop.google.com/en/GB/privacypolicy.html). 
 
Google Desktop (the latest version is 5.9, and not to be confused with  iGoogle, which is your online 
desktop) is quite a an attractive idea, although desktop search is not new of course, and there have been 
several predecessors in desktop search, e.g. Copernic or Blinkx; there is Windows Desktop, and there are 
of course other ways to search your computer for files.  Although Google seeks to constantly improve the 
product (including aspects of security) the indexing is by no means perfect, and you may not need it, 
especially if you already have the  Google Toolbar installed.  

 

 
* Google Docs http://docs.google.com/  
Formerly Google Docs and Spreadsheets (now also incorporating Writely, a Web based text editor) 
this is a place to make spreadsheets, documents, and presentations online. You can create basic 
documents from scratch (or use a template provided by Google), including bulleted lists, sorting by 
columns, adding tables, images, comments, formulas, changing fonts, and so on. Or you can upload your 
existing files in the most popular file formats, including DOC/DOCS, XLS/XLSX, ODT, ODS, RTF, CSV, or 
PPT.  You can edit them anytime, from anywhere, and you can collaborate and share changes in real 
time. There is a detailed “Getting started” guide to help you to get going. Sometime in 2011 Google will 
be rolling out the ability to upload all file types to Google Docs. Individual files will have a limit of 250MB, 
but you’ll have a total of 1GB of space to store your files. If you need more space than that it will cost 
you $0.25 per GB per year. 
 
In February 2010 Google launched a new Web clipboard that improves copy and paste in Google Docs. 
This new clipboard temporarily stores items you have “copied in the cloud” (cloud computing means 
using Web-based storage and applications, instead of those installed locally) then allows you to paste 
them with proper formatting into other Google Docs. The new Web clipboard enables you to copy content 
between documents, spreadsheets and presentations more easily and with improved fidelity. However, be 
aware that that while items in your Web clipboard are available across browsers and across sessions, 
they expire after one month. 

Another recently introduced new feature is that you can now upload and play videos in Google Docs. 
Once you've uploaded your video you can watch it with the Google Docs video player. Simply click the file 
from your documents list, and the player then opens in a new page. Uploaded video files can be up to 1 
GB, in most of the common video formats. 

 
* Google Docs Viewer http://docs.google.com/viewer  
This viewer allows you to generate links to view pdf and Powerpoint files, and TIFF documents (Tagged 
Image File Format, a popular compressed file format for storing images) from the comfort of your own 
browser. Enter the URL of the document, enter the link text if you want any, and click ‘Generate Link’. 
Google will then instantly generate several links for you to use, including an emailable link, an HTML link, 
an iframe link (an HTML tag that allows a website to easily incorporate the content of another site into its 
own page) for embedding a document, and a simple link for looking at the document immediately. Click 
on that link and you’ll get a Google Document viewer for reviewing your file. 
 

 

 Google Earth http://www.google.com/earth/index.html or 

http://earth.google.co.uk/intl/en_uk/  
Describing it as a “3D interface to the planet”, the amazing Google Earth was launched in June 2005. The 
latest version, Google Earth 6.0 was released in November 2010. It is a wonderful geographic search tool 
that combines local search with satellite imagery and maps from around the globe. The images are 
photographs taken by satellites and aircraft and which are updated by Google Earth on a rolling basis. It 
is a standalone application, supported by sophisticated streaming technology, and the basic version is 
free for personal use. The application comes in the form of a console which allows you to manipulate 3D 
satellite imagery of the earth. It enables you to “fly” to cities and see aerial views of main locations on 

http://desktop.google.com/en/GB/privacypolicy.html
http://docs.google.com/
http://docs.google.com/viewer
http://www.google.com/earth/index.html
http://earth.google.co.uk/intl/en_uk/
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the planet, and you can use the controls, or Google’s Earth’s search functions, to zoom in on a specific 
location. The three primary search options are: Fly To, Local Search, and Directions, accessed by buttons 
in the top left-hand panel. The “Fly To” feature will accept an address, a place name, or simple 
latitude/longitude coordinates, and then zooms you quickly to the specified location (stopping at usually 
around 3,300 feet over the ground). Thereafter you use the controls to zoom, tilt, pan, or rotate the 
view. Check boxes allow you to overlay roads, geographical borders, terrain, airports, railways, points of 
geographic interest, water, volcanoes, as well as stadiums, 3D buildings such as skyscrapers, hospitals, 
shopping areas, hotels, churches, postal code boundaries, and much more. (Be aware though that if too 
many overlay boxes are ticked the views can then get rather cluttered.) Google Earth also includes 
integrated  Google Maps searching that allows you to find you local businesses in any area. 
 

 
 

The amazing Google Earth, showing a satellite view of Lochcarron  
(The small camera icons indicate  Google Street View locations, if you don’t want to see Street View locations 

uncheck the Street View layer option in the Layers panel on the left.) 

 
The latest versions introduced some interesting extra layers features, among them a new ocean layer 
that let’s you plunge all the way to the floor of the sea, viewing contents from Google partners like the 
BBC and National Geographic, as well as explore 3D shipwrecks like the Titanic. Or you can explore the 
sky, explore Mars in 3D and take an interactive tour; or go back in time with historical imagery that lets 
you slide back and forth on a timeline of available aerial and satellite photography. Moreover, you can 
record your “trip” from point A to point Z, and narrate this virtual journey. And the newest version, 
Google Earth 6, now also features an integrated  Google Street View experience that lets you explore 
areas at street level, indicated by small camera icons. To see Streetview location photographs check the 
‘Streetview’ layers in the panel on the left, where you can also check or uncheck any other layer options 
you wish to see on Google Earth.   
 

 
Google eBooks http://books.google.com/ebooks  (US only at this time; compatible with 
Android 2.1 or later, iPhone, iPad, iPod touch iOS 3.0 or later, the Web and many supported 
eReaders) 
Google eBooks are currently only available for sale to users located in the United States, but Google 
hopes to expand the country coverage and offer this new product to readers around the world. The 
Google eBookstore, currently (December 2010) offers nearly three million free ebooks, plus hundreds of 
thousands of titles that are available for purchase. Since Google eBooks stores your personal library “in 
the digital cloud”, you can access your personal library wirelessly in one place and anywhere you go and 
pick up where you left off using just about any device with an Internet connection, and with unlimited 
storage of books. 
 

 

Google Engage for Agencies see  Adwords 

 

 

http://books.google.com/ebooks
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Google Fast Flip http://fastflip.googlelabs.com/ 
Recently launched in Google Labs, Google Fast Slip offers a way to read newspapers and magazines that 
combines the best elements of print and online articles, with the ability to "flip" through pages online as 
quickly as flipping through a magazine, and letting you browse through recent news, headlines and 
popular topics, as well as feeds from individual top publishers. You can select from ‘Most popular’, ‘Most 
viewed’ or ‘Recommended’, or select from a menu by sections/topic, i.e. politics, business, US news, 
world news, sci/tech, entertainment, health, travel, alternative, wine, etc. At this time coverage is still 
fairly heavily US-orientated. 
 

 
Google Finance http://www.google.com/finance or 
http://www.google.co.uk/finance  

and also http://www.android.com/market/free.html#app=finance  
see also  Android/Google for Android 
Offers a convenient way to search for stocks, mutual funds, and public and private companies, by 
combining content licensed from financial data providers with content from the Web. There are constantly 
updated news stories from the financial and stock market sectors, inter-active charts that correlate 
market data with news stories from corresponding time periods, and you can search for stocks, mutual 
funds, and public and private companies, using both company names and ticker symbols (where 
available). Google Finance will primarily be of interest for those with significant financial investments or 
those that dabble in the stock market. 
 

 
Google for Educators http://www.google.com/educators/index.html  
Primarily for a US audience, Google for Educators offers a platform for teaching tools and resources, tips 
for classroom activities, posters and fact sheets about various Google services and products, and a 
newsletter and discussion forum. 
 

 
* Google Fusion Tables http://tables.googlelabs.com/  
Launched in 2009, this is a free service for sharing and visualizing data online. Google calls it “an 
experimental system for data management in the cloud” that aims to assist integration of data from 
multiple sources and collaborate on large data sets with people outside your organization. The focus is on 
fusing data management and collaboration: merging multiple data sources, discussion of the data, 
querying, visualization, and Web publishing, allowing you to upload data, share and mark up your data 
with collaborators, merge data from multiple tables, and create visualizations like charts and maps. 
 
You can get started with a set of public data from the Table Gallery. You can find these tables by clicking 
on ‘Table Gallery’ on the landing page, or click on in the panel on the left (depending on your connection 
speed, this may take a little while to download). There are some very interesting tables here, of both 
general and scholarly interest, although some are primarily of US interest. You can merge these tables 
with your own data if you wish. And you can filter and aggregate the data, and you can visualize it in  
Google Maps. 
 

 
Google Gesture Search (US only at this time) 
http://gesturesearch.googlelabs.com/  
Gesture Search lets you search your Android-powered device running Android 2.0 or above in the US by 
drawing alphabet gestures on the touch screen. It allows you to quickly find a contact, a bookmark, an 
installed application, or a music track from hundreds or thousands of items, all in one place. 

 

 
Google Goggles http://www.google.com/mobile/goggles/#landmark or 
http://www.google.com/intl/en_uk/mobile/  
From Google Labs, Google Goggles lets you search Google using pictures from your camera phone. No 
need to type key words for search anymore, just take a picture. Google then takes an image as input 
and, using several image recognition backends (object recognition, OCR, face matching, etc),  returns 
relevant search results. Requires an Android device from Google running Android 1.6 or above, A QVGA 
screen, and a camera with autofocus. Android is a software stack for mobile devices that includes an 
operating system, middleware and key applications and (see  Android/Google for Android). 
“It's not quite perfect yet” Google says. Pretty Utopian stuff! 
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Google Groups http://groups.google.com/ or http://groups.google.co.uk  
(* Google account required for creating a new Group) 
Google Groups is both an archive of the external Usenet archive going back many years, as well as a 
platform to find and post messages to Google’s own groups, or creating your own groups. The groups 
directory is organized by broad topics or hierarchies with top level topics such as Arts and Entertainment, 
Computers, Health, etc. as well as by region, country, language, members, or level of activity, which will 
give you an idea of the group’s popularity. The broad top-level topics have up to four or five sub-topics.  
 

 
 

Create your own discussion group in Google Groups 

 
You can browse the entire Usenet archive by an alphabetically organized – albeit rather unwieldy – list of 
all groups by their Usenet hierarchy by top-level categories e.g. alt, comp, google, scot, soc, etc., which 
shows you the number of member for each group—for example, alt (alternative) has more than 12,000 
groups! By clicking on to any particular group you will then get a list of discussions, with the most recent 
posting on top. Many Usenet groups have only a very small number of members. You can also search 
content but beware though that on many of these unmoderated Usenet lists (the alt lists in particular) 
there is a lot of inappropriate and sleazy content, or porn.  
 
You can search for just Google groups or all groups, but if you want to conduct a search it is best to use 
the Google Groups Advanced Search facility, which offers a range of filters that enables you to fine-tune 
your search and you don’t get too many unwanted results. If you search for authors of postings, you will 
need to be mindful of the fact that they may not have used their real names or valid email address, 
instead using a pseudonym to prevent spammers from getting hold of their email addresses. As you 
formulate a search, you might wish to include words or phrases that may already have been part of a 
question someone has posted earlier. 
 
Creating a group is easy (but you must have a Google account to do so): give it a name, create a group 
email address, provide a short description of the aims and purposes of the group, and then add initial 
members of the group (which can only be a few names initially), or you can invite friends or colleagues to 
join via email once it is set up. In creating a group you must also choose an access level. Groups are 
either (1) public/open, anyone can join, can post messages and view the members list, but only the 
group administrators or managers can create pages and upload files. (2)  Announcement-only - Anyone 
can read the archives. Anyone can join, but only managers can post messages, view the members list, 
create pages and upload files. Or (3) Restricted/Closed - People must be invited to join the group the 
group administrator approves all requests for membership. Your group and its archives do not appear in 
public Google search results or the directory. 
 
Once you have set up a group you’ll see a ‘Manage’ link appear next to its name in your MyGroups list. 
From there a range of management tools lets you make changes to settings, or you can delete a group 
you’ve created. Before you get started in setting up a group it is a good idea to read the groups help 
pages at http://groups.google.com/support/.  

http://groups.google.com/
http://groups.google.co.uk/
http://groups.google.com/support/
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The Google Groups interface has been looking a bit old-fashioned of late, but in 2010 Google spruced up 
the Groups service in order to make it more user-friendly and to convey a more streamlined look and 
feel.  For one thing, Google has now made it easier to search for and browse both groups and individual 
postings by entering a topic in a single search bar. Once you find a group you want to follow, you can 
now add it to a list of favourites easily accessible on the left side of the window.  

 

 
* Google Health https://health.google.com  
Organizes, tracks, monitors, and manages your health history online to make it easier for you to act on 
and understand your personal health information. A dashboard brings together your health and wellbeing 
information, and a wellbeing feature also lets you set personal health and wellness goals for yourself to 
track and monitor your progress online. You can set customized trackers, e.g. like how much exercise 
you get a week or how much coffee you drink a day, and keep a journal on your progress. If you wish 
you can set also personal health and wellness goals, conditions, medication (as primarily used in the US), 
or topics you’re tracking (primarily US based), “in order to receive relevant and customized news and 
information from Google search results and other trusted content”. You need a username and password 
to get started. Google says it uses sophisticated security techniques to help keep your information secure 
and private. 
 

 
* Google Hotpot http://www.google.com/hotpot  
Launched in November 2010, this is Google’s (somewhat awkwardly named) recommendation search 
engine.  In order to rate establishments and make recommendations, you will need to be logged in to a 
Google account, and when you first access Hotpot Google it will ask you for a nickname that will appear 
with your reviews, and which will be publicly available. Google defaults to where it thinks you are (e.g. in 
Lochcarron) but you can change that with your search query. So you could start by rating – both 
positively and negatively – places/categories (hotels, self-catering accommodation, restaurants, 
nightclubs, shops etc.) in a familiar local area, and then get recommendations in turn. You can provide 
ratings directly from the search results, giving from 1 to 5 stars, or write reviews. Once you have rated 
five places, Google will attempt to offer you more personalized recommendations; Google Hotpot says 
“with each rating, we learn a bit more about your tastes, so you'll get better recommendations the next 
time you search.” The idea is that, over time, it will learn from you, and Google also hopes that your 
friends will start using it and that, as a result, their recommendations will influence your choices as well. 
However, at this time at least, results generated seem to be rather hit and miss. You can search with the 
assistance of Google Maps, and you can also save places for viewing later on; once you save places they 
will show up in your “Saved Places” area. To some extent Google Hotpot can be seen as a competitor to 
the increasingly popular TripAdvisor (see Module IV, p. 43), a rapidly growing database that now 
contains over 40 million traveller reviews and opinions. 

 

 

 Google Images http://images.google.com/ or http://images.google.co.uk/   

see also  Google Images: Search by Image 
If you want to quickly access pictures and images of any kind, or, for example, images of specific 
locations in the Highlands, Google Image Search is the place to start. It is a marvellous resource,  and is 
probably the most comprehensive on the Web, with close to 3 billion images indexed and available for 
viewing. Images include all kinds of illustrative material, pictures and photographs, drawings, cartoons, 
icons, graphics, clip art, maps, posters, magazine covers, as well as pictures of book and record/CD 
covers, or objects of any kind. For example, (as at June 2011) it has an astonishing 83,200 images of 
Lochcarron, 346,000 for Ullapool, 123,000 for Gairloch, or 213,000 for Applecross. However, this consists 
not only of pictures, views, buildings or other objects in these localities, but, in the case of Lochcarron for 
example, also images of Loch Carron, Lochcarron tartan and other products from Lochcarron Weavers, 
pictures of hotels and self-catering properties in Lochcarron, and people and personalities in some ways 
related with Lochcarron, e.g. the local fire brigade, the Lochcarron Shinty Club, the Sailing and Golf Club, 
etc. If you dig deep enough you'll even find pictures of some Lochcarron residents on blogs, and those 
who have uploaded photographs of themselves on Facebook, Flickr and similar interactive social 
networking sites. 
 
For products or objects, Google Image Search comes up, for example, with no less than 899,000 images 
of Haggis of every conceivable kind, but these search results also include pictures of lots of dogs named 
"Haggis", or Haggis the pet rabbit, the Haggis band, Paul Haggis the Canadian filmmaker, etc. You could 
refine your Haggis-related search to, e.g. haggis neeps and tatties, haggis cartoons, haggis supper, 
haggis recipe, or the legendary haggis the animal! And a search for the game of "shinty" produces almost 
50,000 results, mostly pictures of shinty being played all over the Highlands, team photographs, images 
of shinty balls and shinty sticks, club logos and emblems, as well as some interesting archival pictures in 

https://health.google.com/
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black and white. Again, you can refine the search to something more specific, e.g. shinty sticks, shinty 
injuries, etc. 
 
How to use Google Image Search: 
Although the number of search results shown may be in the thousands, Google will usually show you the 
first dozen pages of results and, if you wish, you can then click ‘Show more results’ at the foot of the 
page, although you will probably find that many of these additional results may only partially relevant or 
vaguely related to the search terms. 
 
When the results are displayed, hover your cursor (mouse) over an image to learn more about it 
(including file type and dimensions) and then click an image result to see a larger version, additional 
information, and the webpage where the image is from. 
 
Google has recently (August 2010) redesigned and updated its image search, giving it a new interface as 
shown in the illustration on page 22.  It now offers larger thumbnails of the images, and you can then 
click on to a larger image (where available), e.g. “eden court theatre”. On the improved Google Images 
advanced search pages at http://www.google.co.uk/advanced_image_search?hl=en search options now 
include exact image size, aspect ratio, colour, domain, and usage license types; or you can search for 
specific image types like faces (portraits), clip art, drawings, news content, or photo content. Most of the 
choices to narrow down search results are also available via the sidebar. Moreover, when you search for 
an image, you will not only see images related to your search, you can now also sort the results by 
subject by clicking on ‘Sort by subject’ in the left hand panel. 
 
So once you see the page of image results, you can refine your results using the filters and tools along 
the side of the results page. You can also refine the searches by adding a more specific location, 
For instance, for “applecross” you could add “applecross campsite”, “applecross inn”, and so on. 
 
You will probably get more results, but also quite a few that will be irrelevant, if you enter search terms 
without quotation marks (and see Module I, p. 28). Google will search the Web for all types of images 
that it thinks seem relevant to your search, and while this generally works well for images of specific 
locations, it can be decidedly hit and miss if you search for images of people for whom very few (if any) 
images exist on the Web. So if you try to track down of images of people that are not well known (i.e. as 
opposed to people in the news, politicians, celebrities, sports personalities, pop stars and film stars, etc.) 
it is usually a good idea to enclose the names in double quotation marks, although even then you are 
likely to get irrelevant results as well. 
 
It is important to understand that Google Image Search searches the text or captions relating to images 
rather than the images themselves. As with  Google Web Search (and see also Module I), Google 
Image search is not case sensitive and words can be typed in either lower or upper case. Putting a plus 
sign in front of search terms (with no space between) instructs Google that these words must appear in 
the results. This is what Google calls the Inclusion Operator. You can precede two, three or more words 
with the "+" sign to instruct Google to find images with all these words, rather than all the images (text) 
with any one of them. For example +lochcarron +shinty reduces the search results to some 1,900 
images, most related to shinty in Lochcarron, but also including some where the words Lochcarron as 
well as shinty appears on a number of Lochcarron-based websites, for example in descriptions about local 
facilities, or things to do and see in Lochcarron. 
 
Another example is +applecross +maelrubha, which generates over 600 results, but all more specifically 
related to St. Maelrubha, the important figure in the founding and early history of Applecross. However, 
you could also search for images of maelrubha on its own, which produces a larger number of results, a 
total of over 1,600. 
 
In order to show you the most relevant results, Google omits some entries very similar to the first five or 
six pages it displays when showing the initial search results. It also uses its sophisticated algorithms to 
ensure that what it considers to be the highest quality images are presented first in the results, and on 
the whole this works quite well. Bear in mind though, and as in  Google Web Search, Google Image 
search can report tens of thousands or millions of hits for many search queries, but the number of results 
it displays, and which you can actually view for any query, is usually a maximum of around 800-900 as, 
in practice, few people will scroll through more than the first few pages of results. 
 
When you use Google Image Search, narrow down your query as much as possible, and limit it to just a 
few words. The thing to remember is that if you key in more than one term it will search for images 
related to both or all the terms, but if you put the search terms (or part of the search terms) in double 
quotation marks it will find images matching only the exact phrase and in the given order.  
 
 
 

http://www.google.co.uk/advanced_image_search?hl=en
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The first page results of a search on Google Images for +applecross +maelrubha 
 
You cannot only use Google Image search to identify people, or objects, but can also use it to look up 
foreign language definitions. For example, if you are fond of Italian food but your Italian is a little bit 
rusty, search for “panna cotta”, “saltimbocca”, or “picatta” etc., and you’ll see thousands of visual images 
of these Italian dishes and in their various forms. 
 
Google has recently made some changes to increase the rate at which it updates images in its index, 
designed to improve the experience for users and provide them with fresher images in both Web and 
image search. Another interesting new feature is a search facility that allows you to search by images, 
see  Google Image Search: Search by image below. 
 
If you want to reproduce images found in Google Image Search be mindful of the fact that most 
photographs and other images are protected by copyright and should not be reproduced without 
permission.  
 
Tip: 
If you are searching for images that can be freely reproduced, searching Flickr instead (the free online 
photo management and sharing website) http://www.flickr.com/ might be a good idea. Most of the 
photographers publishing their pictures on Flickr are willing to share their photos without making a 
charge, provided you make due acknowledgement and include a credit line when their work is 
reproduced. Over 100 millions photos on Flickr are tagged with a Creative Commons license, see 
http://www.flickr.com/creativecommons/, and all these users have chosen to offer their work under a 
Creative Commons license (or also called an Attribution license), and you can browse or search through 
content under each of the six type of attribution licenses. 
 

 

 Google Images: Search by Image 

http://www.google.com/insidesearch/searchbyimage.html    
In June 2011 Google offered a new way to begin your search with an image, by way of drag and drop, 
uploading an image, copying and pasting the URL for an image, or right-clicking an image on the Web, 
and Google will then use that as a basis to search, to discover content that's related to a specific image. 
Just specify an image, and it will find other similar or related images as well as relevant results from 
across the Web.  To search by image click on the small camera icon in the Google Images search box, 
which will then open a page where you can paste an image URL or, alternatively, upload an image. 
Google uses computer vision techniques to match your image to other images in the Google Images 
index and additional image collections. From those matches, it tries to generate an accurate "best guess" 
text description of your image, as well as finding other images that Google thinks have the same content 
as your search image. Your search results page can show results for that text description as well as 
related images. However, some results can be a something less than successful.  
 

http://www.flickr.com/
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Nonetheless it is worth bearing in mind that now that  Google Image Search has quite substantially  
changed its interface, have added the option of sorting images by subject, and now also offer the option 
to search by image, these new functionalities make it possible to start using Google images not only for 
research or academic work, but also for product keyword research. For example if you are selling 
products of any kind online you would want to identify how potential customers might search using 
relevant broad keywords. However, you may not know what target audience calls this particular product 
when they search for it online.  Entering the common name of the product will first display images in 
‘Sort by relevance’ mode; thereafter hit ‘Sort by subject’ mode for more specific options, then click on 
‘More like this’ and you get even more varieties. Continue to ‘Sort by subject’ to get a list of suggestions 
based on related searches, i.e. more refinements or specific types of the product. If necessary continue 
with this until you get no more suggestions. 
 

 
Google Image Swirl http://image-swirl.googlelabs.com/  
Launched in November 2009 and still in an experimental/demo stage, Google Image Swirl “organizes 
image search results based on their visual and semantic similarity, and presents them in an intuitive 
exploratory interface”. It does so by clustering the top image search results for more than 200,000 past 
image search queries and then lets you explore a hierarchy of clusters and the relation between images. 
Once you selected or typed in your key words, the results will swirl into view, whereupon each selection 
refocuses and then swirls the search results in a circular fashion. It might make you a bit dizzy, but try it 
for  “scotland castles”, “highland games”, or “bag pipes” for example; or “african art”, or names of sports 
personalities or celebrities. At this time you can only search for image examples that are included in this 
demo version. Quite clever, but I can’t really see much use for it, except for very broad searches that 
have multiple visual subcategories, such as “rugby” for example. For more specific searches for pictures, 
images, objects, etc. stick to the much better  Google  Image Search above. 

 

 
Google in Quotes http://labs.google.com/inquotes/  
All the quotes from the US Presidential Elections of 2009 by Barack Obama and John McCain, and what 
they had to say on some of the popular and most topical issues. 
 

 
Google Insights for Search see  Google Trends  
 

 

Google Instant http://www.google.com/instant/  
Google Instant is a new search enhancement that shows results as you type, something similar as the 
earlier launched  Google Suggest, and designed to give you better search results fast, and enabling 
you to scan a results page as you type. By predicting your search and showing results before you finish 
typing Google Instant claims it can save 2-5 seconds per search, because you don’t have to finish typing 
your full search term, or even press ‘search.’ For example, if you start typing “lochc…” it will show 
Lochcarron search results by the time you type the fifth letter of the word, similarly as typing “Fort W…” 
will bring up Fort William search results. Or if, for example, you wanted to search for “Roger Federer” in 
 Google News or  Google Web Search you only have to type in “Rog…” as he is probably currently 
the most famous “Roger”. 
 
Google Instant could also be useful in that it allows you to change search terms quickly if you can see the 
search results flashing up before you on the screen, and if they are not what you want you can rethink 
your search strategy and start afresh. Google says “you can now adapt your search on the fly until the 
results match exactly what you want” However, bear in mind that results might well be instant, but 
instant does not necessarily mean better and more relevant results. It just gives you the results which 
Google Instant thinks that you are looking for, and which instead of saving you search time could actually 
turn out to be a waste of your time. So it is all a bit gimmicky, but it will probably appeal to the younger 
generation—who tend to want answers instantly! 
 

 
Google Labs http://www.googlelabs.com/ or http://labs.google.co.uk/  
This is the place where Google puts new products or services that are still in beta and experimental 
stages, and includes in-testing features that users can try if they want to. Google aptly describes Google 
Labs as “a playground for Google engineers and adventurous Google users. Google staffers with wild and 
crazy ideas post their prototypes on Google Labs and solicit feedback on how the technology could be 
used or improved.” 
 
The majority of Google products in beta stage are included in this guide to Google products and services, 
whereas for some others Google invites you to “take one for a spin and let us know what you think”. By 
clicking on ‘Join this experiment’ you will then see that feature whenever you do a Google search. It 

http://image-swirl.googlelabs.com/
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should be noted, however, that you can only join one experiment at a time. For some others, e.g.  
Google Related Links, only invited users can use it. 
 
Note: in July 2011 Google announced the impending closure of Google Labs although the site is still up. 
Specific Google products still in labs stage won’t be affected by the shutdown. 
 

 

Google Listen http://listen.googlelabs.com/  
For mobile phones that run the  Android operating system or platform. Google brings podcasts and 
Web audio to Android-powered or compatible mobile phones such as the G1 and myTouch 3G from T-
Mobile (and see also http://androidphone.org.uk/). Google Listen quickly finds podcasts and Web audio 
relevant to your searches and then allows you to listen to them, whether you stream them over-the-air 
or download them for later. It lets you search, subscribe, download and stream. By subscribing to 
programmes it will create a personalized audio “magazine” loaded with fresh shows and news stories 
whenever you listen. In the present version Google Listen is indexing thousands of popular (English 
language-only) audio sources.  

 

 
Google Living Stories http://livingstories.googlelabs.com/ 
This is prototype version is an experimental new way in presenting news, which Google has developed in 
partnership with the New York Times and the Washington Post. It unifies coverage of a topical ongoing 
story on a single dynamic Web page, making it easier to follow the latest updates, review background 
information, and keep track of the latest changes as the topic or the story evolves over time. Stories can 
be explored by themes, significant participants involved, or by multimedia. 
 

 

Google Local Business Centre see  Google Places  

 

 

 Google Maps http://maps.google.com or http://maps.google.co.uk/  

see also  Google Places 
Depending on your location, Google Maps lets you view basic or custom maps and local business 
information, including business locations, with contact information, and driving directions. A floating 
bubble points to the location or street addresses typed. Clicking on a button gives you the reverse 
directions. Click and drag maps to view adjacent sections immediately or zoom in or out using the slider 
to the left side the map.  At the top of the slider you can scroll the map in any direction, left, right, up or 
down. Or you can use your mouse to zoom in and out. If you click ‘More…’ you can add pictures, videos, 
helpful (albeit not always 100% accurate) Wikipedia entries/articles about locations, and even webcams 
along the route where they exist.  
 
To improve the accuracy of your own location you can also create and share your own personalized, 
annotated and customized maps, mapping places and routes you know and, if you like, add text, photos, 
or video, and share the results. You can make the maps public or for private use only. There is a helpful 
demo on the site how to go create your own map. (You need to have a Google Account to do so.) 
 
In Google Maps you can also add aerial imagery and view satellite images (taken from  Google Earth) 
of your desired or default location, which you can zoom and pan in any direction. However, the zoom 
levels for small locations, or sparsely populated areas, are not as sophisticated as those of medium-size 
towns, such as e.g. Dingwall, or major cities such as Inverness or Aberdeen. And for some remote areas 
no imagery is currently available, but Google is adding more all the time. 
 
When you view satellite images it is best to the click the ‘hide panel’ button in the left hand panel, and if, 
for example, you have searched for “lochcarron” or “gairloch” you will then see a remarkable good 
satellite view of the village, or any other community, town, or major city of your choice. Indeed for some 
major cities the quality is so good that you can even see cars in the streets. 
 
Click on to the ‘Get directions’ button from A to B, e.g. Lochcarron to Gairloch, or Lochcarron to 
Inverness airport, or v.v. However, while the amount and accuracy of street details is impressive for 
larger places or cities, such as Inverness, those for small urban communities are not as detailed and 
sometimes directions can be a bit puzzling. For example, for directions from Lochcarron to the Applecross 
Inn it shows you the correct route on the map, but the accompanying text instructions in the left-hand 
panel starts of with ‘Head west on A896 toward Colonels Rd’ when most visitors probably wouldn’t know 
where Colonels Road is; and thereafter doesn’t tell you to turn left at Tornapress, presumably because 
the road over the Bealach na Ba is a C road and so doesn’t get picked up. Sometimes the distances 
indicated, and the driving time by car, or in walking mode, can also be a bit suspect. However, these are 
minor flaws what basically is a very handy service. 
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A search for Ullapool on Google Maps 

 

Since mid-2010 Google Maps has started adding more imagery for most of Britain (including Scotland), 
with street views whenever you seek directions to get from one place to another, and if you click on to 
the directions if will display a street view from the starting point through to the final destination, with 
street views also for all turnoff points or junctions.  Google Street View allows you to zoom, rotate 
and pan through street level photos of cities and villages around the world, or at various points in your 
journey (and see also Module I, p. 45). 
 
You can use  Google Places/Place Pages (formerly Google Local Business Centre) to create your free 
listing on  Google Maps. When potential customers search Google Maps for local information, they will 
find your business: your address, hours of operation, and you can display photographs of your shop 
front, and provide various details of your services or products. It is free, easy to set up, and you don't 
even need a website of your own. This could be very useful free publicity for businesses of any kind. 
 
If you are new to Google Maps it is a good idea to first check out the help pages at 
http://maps.google.com/support/?hl=en before you start. 
 
Place Pages in Google Maps, is a Web page “for every place in the world” (or so it is claimed at least!), 
not only businesses, but also points of interest, transit stations, neighbourhoods, landmarks and cities. 
Each Place Page organizes information about a place, including a summary, reviews, photos and videos, 
related maps, and more, all in one page. To get to a Place Page, click "more info" in either the search 
results or the display bubble that pops up on the map. 
 
And an even more recent addition on Google Maps, on Google’s Russian website, is 
Moscow-Vladivostok: Virtual Railway Journey on Google Maps 
http://www.google.ru/intl/ru/landing/transsib/en.html  
The famous Trans-Siberian Railway is one of the world’s epic train journeys. Beginning in Moscow, it 
travels across two continents, 12 Russian regions and 87 cities, and finishes in the pacific port of 
Vladivostock, covering a distance of 5,752 miles. This joint project of Google and the Russian Railways 
(with YouTube support for ultra-high definition video), re-creates the Trans-Siberian journey in virtual 
form. The video footage, which shows the view from a train window, covers the whole six-day journey,  
and allows you to watch the views in real time, all 150 hours of the trip, in a series of continuously 
running videos. If sitting through the entire journey may a bit too much except for the most ardent 
railway buffs, you can navigate to a specific area and hop on and off, or skip to highlights aided by a 
virtual guide and interactive map of key cities, which you click on a red TV icon. The YouTube video does 
not have sound, but along the way you can choose to listen to the clickety-clack of the railway wheels 
(although this gets just a little a bit monotonous after a while!), listen to Russian radio, Russian pop 
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Moscow to Vladivostok: a virtual railway journey on Google Maps 

 
songs, or balalaika music; or you can pass the time listening to audio books of Russian classics - such as 
Leo Tolstoy's War and Peace or Nikolai Gogol's Dead Souls. You can track the train’s progress with Google 
maps with either terrain or satellite pictures, or using the pan features to move on to the right, up or 
down, etc. You can also download the file but as it is a 16.8Mb file that will take quite a while to 
download. Very clever stuff. 
 

 
Google Mars http://mars.google.com/  
View some of the most detailed maps of Mars created by NASA scientists. You get three types of data in 
Google Mars: (i) Elevation: a shaded relief map, generated with data from the Mars Orbiter Laser 
Altimeter on NASA spacecrafts. (ii) Visible: a mosaic of images taken by the Mars Orbiter Camera, and 
(iii) Infrared: a mosaic of infrared images taken by a thermal emission imaging system. 
 

 
Google Moderator http://moderator.appspot.com/  
Google calls this an App Engine, which enables developers to build Web applications on the same scalable 
systems that power Google’s own applications, and Google Moderator is described as “helping the world 
find the best input from an audience of any size.” 
 
It’s a free tool that enables communities to submit and vote on questions for debates, talks, 
presentations and events, or the method can also be used as an open forum to brainstorm new ideas. 
Moderator-hosted, it lets anyone ask a question and then people can vote up the questions that they 
want answered. As a result the most representative questions, and those that the audience most cares 
about, are then prioritized and rise to the top. A kind of “citizen participation” if you like. This method, 
based on a trendy new word called “Crowdsourcing”, is also increasingly being used by business 
management to seek feedback from a large group of people or a specific audience, who can vote for the 
top questions that they think should be posed and ask their own.  

 

 
Google New http://www.google.com/newproducts/  
This is the place where you can find the very latest news about Google’s new products and services. You 
can select from a set of pull-down menus in which particular areas, or in which products you are 
especially interested. You can also watch demos and videos about new products, but bear in mind that 
these are not of course critical reviews of new services. 
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 Google News http://news.google.com/ or http://news.google.co.uk/  

see also  Google News Alerts,  Google News Archive Search,  Google News Feeds 
A computer-generated news site, updated continuously, that aggregates headlines from thousands of 
news sources worldwide, grouping similar stories together. For this it uses an automated grouping 
technology process that pulls together related headlines and photos from thousands of news sources 
worldwide, and based on how often, on what sites, and how prominently a story appears on the Web. 
Thus, the first most important point to understand is that, unlike some other news services, there is no 
human intervention or editorial judgment here, and the headlines and news stories that appear on Google 
News are selected entirely by computer algorithms. Stories are sorted without regard to political 
viewpoint or ideology and you can choose from a wide variety of perspectives on any given story. 
 
There are now more than 40 regional editions of Google News in many different languages and regions 
(including a UK version), each of them giving more prominence to national top news stories and each 
edition is specifically tailored with news for that audience, while also providing access to breaking news 
stories worldwide. It can display them according to each users personalized interests or in a standard 
edition, e.g Standard UK Edition. 
 

 
 

Top stories at Google News (UK) on Tuesday 25 May 2011 

 

Below each headline is the source of the article linking to its full-text version, a snippet of its text, and an 
indication of how long ago it was published (ranging from a few minutes to several hours later). For each 
story, Google typically shows about half a dozen major news media, together with a list of other news 
sources carrying the same story, sometimes several hundred. Click on to this link and it will lead you to 
all the sources. 
 
News stories are updated continuously, and the Google News page refreshes itself every 10 minutes or 
so. Google News and its archive (see   Google News Archive Search) include articles and news items 
that have appeared within the past 30 days. In the side panel on the left you can select ‘Top stories’ only, 
which covers not only US and world politics and current affairs, but also business, sci/tech, sports, health 
and entertainment, and more, or you can click on to ‘UK’ for news stories restricted to UK media. Each of 
these categories features about 20-30 major news events. 
 
The Google Advanced News Search page offers special filters that enable you to fine-tune your search by 
limiting it to articles from a particular news source, or confining it to articles from news sources located in 
particular countries. Additionally, you have the choice of selecting whether results or  Google News 
Alterts (see below) returned should be for terms occurring anywhere in an article, only in the headline 
text, or as part of its URL. You can also further restrict it to return only articles published in the last hour, 
day, week or month, or published between certain dates within the last 30-day period. 
 
As with  Google Web Search, when searching Google News it is prudent to include search terms that 
are as specific as possible, or in quotation marks, as otherwise you are likely to be inundated with 

http://news.google.com/
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hundreds or thousands of irrelevant results. For the best results, craft your search queries through the 
Advanced News Search interface. 
 
Perhaps one of Google News’s most attractive features is its clustering capability. Unlike many other 
news search engines, all the information about a story is brought together in one place rather than shown 
separately, thus leaving it to you which sources you wish to pursue – for example, whether you wish to 
learn more about a breaking news story from a liberal newspaper such as the UK Guardian, the 
conservative Fox News in the US, or from a regional Scottish newspaper. 
 
If you use the UK version, and if you have permitted Google to know your location (e.g. Dingwall) it even 
offers you a small selection of more regional news, taken from Scottish media, from regional papers such 
as the Press and Journal, regional BBC news, or from specialist media such as the Farmer’s Weekly, etc. 
although some of the selections can be a bit hit and miss in terms of relevance. 
 
It should perhaps be added that news is now also included in Google’s universal or ‘Everything’ search 
when you do a search in  Google Web Search, and this is usually shown on the top of the results, but 
if it is a highly topical or breaking news story it is probably still better to use Google News as your first 
choice. 
 
A recently introduced new feature in Google News is expandable stories that let you browse the 
moment’s top stories, and access different perspectives. Each story box is collapsed down to one 
headline, except for the top story. When a particular headline attracts your attention, click to expand it 
and view related videos and photographs, as well as related articles marked according to genre, such as 
‘Opinion’ or ‘In Depth’. 
 

 

 Google News Alerts http://www.google.com/alerts   

see also  Google Alerts,  Google News 
Now part of  Google Alerts, you create a news alert by entering details of a news story, topic or 
name, event, etc. that you wish to monitor, and how often, provide your email address, select ‘News’ 
from the menu, and then hit the ‘Create Alert’ button. Google will confirm this in an email to you, which 
contains a link back to Google. In order to activate the news alert and verify your request you must click 
on the link or, alternatively, copy and paste the URL into your browser. You can stop the news alert at 
any time by clicking on a link at the foot of every email news alert, and that will then unsubscribe you. 
You can have as many news alerts as you wish, but you must verify them after every 10 alerts requested 
before adding others.  
 
Google News Alerts are very useful to keep up-to-the-minute on any particular news stories, events, 
personalities, your competitors, or even yourself! Or you could request to receive news alerts for any 
news stories containing the word “lochcarron”, “applecross”, or “dingwall” for example, or those of any 
other Highlands village or city. Alternatively, if you live in Lochcarron and are only interested in shinty 
news stories you would enter “shinty Lochcarron”, or “+shinty +lochcarron” might generate the best 
results. 
 

 

 Google News Archive Search http://news.google.com/archivesearch  

Offers an easy way to search and explore historical archives, spanning more than 200 years. Users can 
search for events, people, or ideas, and see how they have been described over time. It allows you to 
explore history as it unfolded and read stories from the world’s top newspapers, for example the Wall 
Street crash in 1929, the assassination of President Kennedy in 1963, the first landing on the moon in 
1969, or the terrorist attack on the World Trade Center in New York on September 11, 2001. Or you can 
search it for people, personalities, or writers, e.g. “Robert Burns” gives you search results starting from 
1840 (some accessible only as pay-pay-view), or “JD Salinger”, the recently deceased writer of the 
seminal rite-of-passage novel The Catcher in the Rye, provides results starting from the early 1950s right 
through to the obituaries about his life and work that were published upon his death on 27 January 2010. 

 
In addition to searching for the most relevant articles for your query, you can also see a historical 
overview of the results by browsing an automatically generated timeline, going back as far as 1900 in 
some cases, or earlier. If you use the Timeline search mode there are even some earlier entries from a 
variety of digitized archival sources, including extracts from books, going as far back as the 15th century. 
For example, check out a timeline for “haggis”, which generates results (you can pick to view 10, 20, 50 
or 100 results for Timeline search) starting from 1615 when the first printed recipe for haggis was 
apparently published (although others claim it was not until 1747 that Haggis was first mentioned in a 
printed source), right through February 2010 when a news item in Business Week reported that the US 
government was reconsidering its ban on importing haggis into the United States (although that timeline 
also generates a few irrelevant results pertaining to people with the surname “Haggis”.) 

http://www.google.com/alerts
http://news.google.com/archivesearch
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However, the amount of material you can track down depends on whether or not Google has access to 
digitized newspaper and magazine archives and has been able to index these, either as free or paid-for 
content. For example, it has been able to index the entire online content (freely accessible in this case) of 
the “Papers Past” archives of the National Library of New Zealand, and a search for “lochcarron” brings up 
news items going as far back as 1880 covering archival pages from New Zealand newspapers, e.g. a 
news item about a hurricane which swept over the whole of Scotland, and also affecting the Lochcarron 
region, back in November 1882, reported in the New Zealand Clutha Leader of 17 February 1982; or a 
letter to the Editor of the Southland Times of September 23 1883 reporting about the Strome Ferry 
fishermen, and several more archival items from New Zealand sources. Or if you search for “applecross” 
it does likewise, but also shows a number of results from the New York Times and some Australian 
newspapers. However, not all results are relevant as there is also a town called “applecross” in Australia, 
and there was apparently also a highly successful racehorse called “applecross” and there are lots of 
reports about its many victories! So it would probably be a good idea, especially for searches for more 
recent (2000-) news items, to refine your search to “applecross ross-shire”. 
 

 
 

A Google News Archive search for “Ullapool” with the Timeline view activated 

 
From the period from approximately 1937 onwards coverage of publicly accessible newspaper archives 
starts taking in Scottish papers such as the [then] Glasgow Herald for example; from the year 2000 and 
onwards the number of results increase dramatically and cover media sources of any kind (although 
some now accessible only as pay-per-view)—including lots of reports about shinty games! 
 
You can also click the link to display only very recent news about e.g. Pitlochry, or any other Highlands 
community. Coverage of more digitized newspaper archives can be expected to grow in the years ahead, 
and Google News Archive Search is a great resource.  
 

 
Google News Feeds 
http://www.google.co.uk/support/news/bin/answer.py?answer=40796&&hl=en 
and http://www.google.com/support/news/bin/answer.py?answer=59255&hl=en  
see also  Google News  
In an effort to provide users with easier access to updates about news topics of interest to them, Google 
offers RSS feeds of Google News. Feeds are available for any section of Google News. When you 
subscribe to a Google News feed using a feed reader, you'll receive a regularly updated summary of 
relevant news articles along with links to the full articles. Google News feeds are available in RSS 2.0 
format.  
 
Note:  
RSS, which stands for Really Simple Syndication, is a simple format for syndicating news headlines or 
other frequently updated content on the Web; typically a RSS message is a short excerpt of text, for 
example the first sentence or line from a new bulletin, with a hyperlink to the original article, which is 

http://www.google.co.uk/support/news/bin/answer.py?answer=40796&&hl=en
http://www.google.com/support/news/bin/answer.py?answer=59255&hl=en
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then delivered directly to you. In order to receive RSS feeds you will need to download an RSS reader, 
most are free, such as for example Newz Crawler http://www.newzcrawler.com/, FeedReader 
http://www.feedreader.com/ or (for MacOS X) NetNewsWire 
http://www.newsgator.com/INDIVIDUALS/NETNEWSWIRE/.  

 

 
Google News Timeline http://newstimeline.googlelabs.com/ see also  Google News 

Archive Search 
This is a Web application that organizes search results chronologically. It allows users to view news and 
other data sources on a browsable, graphical timeline, and provides a number of ways to navigate 
through time. Available data sources (still heavily US dominated at this time) include recent and historical 
news, scanned newspapers and magazines, blog posts, sports scores, and information about various 
types of media from the entertainment industry, like music albums and movies.  
 

 
Google Pack http://pack.google.com/?hl=en UK-International/English version 
downloadable at http://pack.google.com/intl/en-gb/pack_installer.html?hl=en-gb  
(currently only available for Windows XP, Vista, and Windows 7) 
Google Pack is a free collection of software programmes from Google and other companies that can be 
downloaded easily from just one place. Part of the pack is the Google Updater that helps you discover 
new programmes and keeps your current software up to date with the latest versions; or where you can 
uninstall software. You can download and install the entire Google Pack in just a few clicks, or just choose 
the particular software you want. Google automatically tells you which software you may already have. A 
pre-installation checklist lets users opt in or out, and it also allows users to change their choices easily 
enough after installation. 
 
The latest version lets you download Google's recently launched browser  Chrome, in addition to, or 
instead of, Mozilla's Firefox with Google Toolbar. From the Google stable come Google Apps (Google Mail, 
Google Calendar and Google Docs), plus Google Earth, Google Desktop, Picasa (includes Photos 
Screensaver), and the Google Toolbar for Internet Explorer. There is also Skype, RealPlayer, and Adobe 
Reader 8, and Google Pack includes a ‘Starter edition’ of Spyware Doctor that provides basic spyware and 
virus protection (this may may shortly be replaced with Avast antivirus) If you upgrade to the full version 
of Spyware Doctor (which is not free), you will have access to more advanced technology for detection 
and protection. However, if you already have good virus and spyware protection you won’t need this; and 
you will in any event need the most advanced and most sophisticated virus and spyware protection that 
is currently available. 

 

 
Google Page Creator see  Google Sites 
 

 

 * Google Places/Place Search (formerly Google Local Business Centre)/ 

http://google.co.uk/places or  
https://www.google.com/accounts/ServiceLogin?hl=en-GB&service=lbc  
see also  Google Maps,  Google Business Solutions UK 
Google Places helps you to reach new customers on Google Maps and Google.co.uk, and makes it easy 
for them to find you on Google search and on Google Maps. Sign up at the above Web page; it’s free, but 
you must have a Google account. It is particularly useful for small businesses, and is strongly 
recommended, not least for those in the tourist trade, or those offering B&B or self-catering holiday 
accommodation. When potential customers search Google Maps for local information, they will find your 
business, with your address, hours of operation, and other details, even photographs or other images you 
want to publish as part of your listing. You can update your listing at any time, or remove it altogether if 
you wish. 
 
You can of course also use Google Places/Google Maps to seek information directions for any location, as 
it combines business listings with other relevant listings. For example, if you fancy an Italian meal in 
Inverness type in “inverness italian restaurants” (or type in these keywords in another combination). Or 
just want a pizza? Type in “pizza Inverness” and it will bring up a separate sub-menu in a panel of local 
results which, when accessed, will include a map of Inverness showing location of pizza restaurants, with 
addresses and phone numbers, e.g. Pizza Express, and you can then zoom there to get directions, 
coming from e.g. Lochcarron or Shieldaig. The directions on the whole are pretty accurate, as well as 
giving you the distance and driving time to get there. It even offers you sometime quite helpful reviews 
of the restaurants. Of course Google is not the only service to provide this kind of information and others, 
e.g. Yell.com maps http://www.yell.com/maps/MapAction.do does the same. However, Google strikes me 

http://www.newzcrawler.com/
http://www.feedreader.com/
http://www.newsgator.com/INDIVIDUALS/NETNEWSWIRE/
http://newstimeline.googlelabs.com/
http://pack.google.com/?hl=en
http://pack.google.com/intl/en-gb/pack_installer.html?hl=en-gb
http://google.co.uk/places
https://www.google.com/accounts/ServiceLogin?hl=en-GB&service=lbc
http://www.yell.com/maps/MapAction.do
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as the better of the two, although neither can find me a “plumber lochcarron” and the nearest ones either 
Google or Yell list are plumbers in Inverness or in Kyle!  
 

 
 

The Lochcarron Bistro entry in Google Places 

 
Related to Google Places, and recently rolled out by Google, is the Place Search 
http://googleblog.blogspot.com/2010/10/place-search-faster-easier-way-to-find.html, a new kind of local 
search result that organizes the world’s information around places. Henceforth Place Search results will 
begin appearing automatically on Google when it thinks you are looking for local information. In addition, 
you’ll find a new link for ‘Places’ in the left-hand panel of the search results page so you can switch to 
these results whenever you want. When you are searching for local information, or your immediate 
neighbourhood (e.g. restaurants, shops, etc.) you’ll see a list of specific places marked with red pins, 
along with links to other pages for more information. Google believes that by clustering search results 
around specific locations it will help you more easily make comparisons and decide where to go.  
 

 
* Google Plus/Google+ https://plus.google.com/  
Not to be confused with the  Google+1 Button (see below) and at this time (July 2011) only available 
as a limited field trial as Google is “still ironing out a few kinks”, this is yet another foray by Google into 
social networking, and taking on the likes of Facebook and Twitter. This writer has not put Google+ to the 
test as yet, but if you are into social networking in a big way you can watch a demo at 
http://www.google.com/intl/en/+/demo/. At this time at least Google+ seems to have a very strong 
American bias. 
 
Subtitled “Real-life sharing, rethought for the Web”, there are five components to Google+: the first is 
‘Circles’, which is the way you organize your social contacts, family and friends, and work colleagues, 
“the easiest way to share some things with college buddies, others with your parents, and almost nothing 
with your boss”, Google says. Then comes ‘Sparks’, which covers your particular areas of interest, which 
you can share with people in your ‘Circles’. This is followed by ‘Hangouts’, live video chat and a shared 
webcam chat room to “let buddies know you’re hanging out and see who drops by for a face-to-face 
chat.” The fourth component is ‘Instant Upload’ where your pictures and videos can automatically upload 
to a private album for instant sharing with your friends; and, finally, ‘Huddle’ is for collective group chat 
with multiple people, on the same page and at the same time. 
 

 

http://googleblog.blogspot.com/2010/10/place-search-faster-easier-way-to-find.html
https://plus.google.com/
http://www.google.com/intl/en/+/demo/
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Google Plus. Google’s latest foray into social networking 

 

 

*Google+1 Button http://www.google.com/+1/button/   
see also  Google Social Search 
Launched in April 2001, this is not a new service as such, but an enhancement of Google’s search service 
for which you will have to be signed into your Google account, and you will need a public Google profile. 
Your +1’s are stored in a new tab on your Google profile, and you can show your +1’s tab to the world, 
or keep them private. 
 
Google +1 is something akin to the Facebook ‘Like’ button, it lets you give kudos to a site or Web page 
you like, that you give it your stamp of approval, and that, in Google’s words, it “is pretty cool”. Google is 
now gradually adding +1 buttons to search results on Google.com (the English language US version of 
the site). When you search, a +1 button will pop up next to a search result or an ad. By clicking on it, 
you then recommended that listing to the rest of the world. Presumably +1 is all part of Google’s attempt 
at including more and more information from social networks into search results and personalize your 
search experience, but its value escapes me. If Google is going to use +1 in its search engine algorithm, 
making the number of +1 recommendations part of the formula that determines search engine rankings, 
that would seem to be a flawed policy.  
 
In its efforts to catch up with Facebook and its ‘Like’ button – almost 65 million Facebook users 
reportedly ‘Like’ things daily! – Google keeps trying to give us more and more socially enabled products, 
and this, together with  Google Plus (see above) is its latest stab at social networking. It started with 
the doomed Orkut and then  Google Wave (see p. 54), then  Google Social Search and  Google 
Buzz, and now these two new products. But not everybody is hooked by Facebook, not all people want to 
share content on the Web, and not everybody wants search engine results based on their personal 
interests, and may well prefer an unbiased search engine, but one that delivers relevant results quickly 
and efficiently. 

 

 
Google Personalized Homepage see  iGoogle 
 

 

Google Personalized Search see  Google Web History 
 

 
 Google Product Search http://www.google.co.uk/products (UK version) 

http://www.google.com/prdhp?hl=en&tab=wf (US version, formerly Froggle) 
Formerly with the silly name “Froggle”, this is Google’s shopping search tool and at the same time also 
serves as a price comparison tool. Google Product Search is designed to help shoppers find and buy 

http://www.google.com/+1/button/
http://www.google.co.uk/products
http://www.google.com/prdhp?hl=en&tab=wf
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products across the Web. As a seller, you can submit your products to Google Product Search, allowing 
shoppers to find merchandise on your site quickly and easily. It should be noted though that this is not 
an online purchasing facility, and once you have found a product you want to purchase you will need to 
get in touch with the merchant or seller. 
 
If you look at the constantly changing list of “recently found items” below the search form it will give you 
some idea what people are looking to buy online; and if you click on an item it will display relevant goods 
on offer, for example espresso machine, baby car seat, Swiss army knife, hamster cage, etc. or white 
bunny rabbit (though in this case they all turn out to be toys, t-shirts or bunny rabbit costumes rather 
than real thing!) You can sort by relevance, price range, brand, product rating or seller rating. Click on 
the link with the short description and it will lead you to the merchant website selling the item with fuller 
details, price, etc. Searches for products can work quite well if you are trying to buy a very specific item, 
e.g. “kirsch eau de vie”, but for broader terms, such as “swiss wine” it generates a lot of offers which are 
not relevant, do not relate to wine, and results are displayed because the descriptive text includes the 
words “wine” and “swiss” somewhere in the text. You might get better results if you refine your search by 
using the advanced product search facilities at http://www.google.co.uk/advanced_product_search.  
 

 
 

The Google Product Search home page (UK version) 

 
Conversely, you can upload your products with a data feed, and will then be taken to the Google 
Merchant Centre to submit your product information. Your products will thereafter appear on Google 
Product Search and may also be displayed on Google.com. Your shop/store and products will then be 
displayed to shoppers when they type in search terms relevant to your product offerings. In order to be 
included in Google Product Search merchants must meet a few basic criteria: products must be listed in 
English, prices must be listed in GBP, and products must be shippable throughout mainland UK. Your 
listings must provide a way for users to purchase the product online through either a payment service 
(such a credit card or PayPal, etc.) or directly from your website. The payment and transaction 
processing must be secure and SSL-protected. (SSL/Secure Sockets Layer is the technology that encrypts  
data transfers across the internet. Many websites use SSL for secure areas of their sites, such as user 
account pages and online shopping checkout.) 
 

 
* Google Profiles http://www.google.com/profiles see also  Google Reader 
Launched in 2009, Google Profiles allows users to create a public, searchable social profile that enables 
you to build an online biography, or kind of mini-CV, describing your interests, educational and 
professional career, together with photographs and links to your data on blogs or profiles on other social 
media sites such as Flickr http://www.flickr.com/, Twitter http://twitter.com/, Facebook 
http://www.facebook.com/,  Google Reader, or Wikipedia entries http://www.wikipedia.org/. 
GoogleProfiles lets you have control over what you want others to see. Your profile will not display any 
private information unless you have explicitly added it, and you can create a profile with a URL containing 
your profile ID (a unique string of numbers) with your real name, or any name you want to pick. If you 
use  Gmail, you'll have the option to choose between your Gmail username or your Google Profile ID 

http://www.google.co.uk/advanced_product_search
http://www.google.com/profiles
http://www.flickr.com/
http://twitter.com/
http://www.facebook.com/
http://www.wikipedia.org/
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number as your URL. If you don't use Gmail, you'll have the option to choose between a customized 
username or your Google Profile ID number as your URL. One useful feature of Google Profiles is that it 
lets people email you without actually revealing your email address. 
 
Google Profiles in essence is a personal home page; it is a bit like Facebook, but Google says its main 
purpose is to create a centralized repository for biographical information on the Web, and is designed to 
improve people search, so that when someone uses Google's search services to find you, they actually 
find you, and not another person with the same name; and it is of course true that thousands, or even 
millions of people share the same name, which can make it difficult to track down individuals. 
 
Google has also recently introduced a new “Profile results” section that will appear at the foot of a Google 
search page, when it finds a strong match in response to a name-based search. Up to four profiles will be 
shown. 
 
We can probably assume that Google hasn’t launched Google Profiles for philanthropic reasons. It knows 
that millions of people fancy themselves listed in search results, and the higher up in the results the 
better. They want to boost their ego, and by completing their profiles, including their likes, where they 
live and what they do, etc., the potential of displaying targeted advertising to these people is clearly 
immense.  
 

 

Google Public Data Explorer http://www.google.com/publicdata/home 
Launched early in 2010, the Google Public Data Explorer aims to make publicly available large datasets 
easy to explore, visualize and communicate. It enables you to create visualizations of public data, link to 
them, or embed them in your own Web pages. While, at this time, the available datasets are limited to 
only a dozen or so (with a focus on US statistical data), it does include sub-sets of sources drawn from 
the OECD’s Factbook 2009, or World Bank’s World Development Indicators (e.g. charts of life expectancy 
and number of children per woman for most economies of the world), and once Google adds further 
datasets this could become a useful resource, although similar sets of data are also available at a number 
of other websites, for example those of the United Nations and the World Bank.  
 

 
* Google Reader/Google Reader Play http://www.reader.google.com or 
http://www.google.co.uk/reader/  
Google Reader is described as “a tool for gathering, reading, and sharing all the interesting blogs and 
websites you read on the Web.” It constantly checks your favourite news sites and blogs for new content 
and updates. More technically speaking, it is a free Web-based aggregator, capable of reading RSS feeds 
online or offline. RSS stands for ‘Really Simple Syndication’, and RSS feeds are a way for websites to 
distribute new content rapidly just as it becomes available (see also  Google News Feeds). Millions of 
websites nowadays offer RSS feeds, and Google reader lets you subscribe to these feeds and lets you 
read or browse through them, a bit like a personalized inbox for the whole of the Web. Items in Google 
Reader can be shared with other Web users. However, if you are not into RSS feeds this is not for you. 
 
The latest experiment is Google Reader Play http://www.google.com/reader/play, a new way to browse 
what interests you most on the Web, all in one place. Items are presented one at a time, and images and 
videos are automatically enlarged to maximize the viewing experience. You don’t need to have a Google 
account to use Reader Play, but if you have one, your experience will be personalized. Click the ‘Like’ 
button, and Google will show you other content that it thinks you will enjoy. 
 

 
Google Realtime  http://www.google.com/realtime (Note: not reachable as at July 
2011) 
see also  Google Web Search 
In August 2009 Google launched a separate search engine dedicated to producing real-time results only, 
letting you see up-to-the-second social updates, news articles and blog posts about “hot” topics around 
the world. It features several tools that help you refine search results: for example, you can click on to 
‘Updates’ from social networking sites, or use geographic refinements to find news near you, or in a 
particular region you specify. You can also narrow searches by clicking on the time-line, to select a month 
or a date.  Additionally, it also offers a ‘Conversations view’, making it easy to follow a discussion on the 
real-time Web. With the ‘Full conversation feature, you can browse or read full threads of conversations 
at a glance, right up to the latest tweet! The “Updates” database contains content from Twitter, 
Facebook, MySpace, FriendFeed, and  Google Buzz. However, only Twitter is covered by the ‘Replay’ 
tool, and then only back to February 2010, but Google plans to expand the historical Twitter database 
back to 2006. Finally, a link to ‘Updates with Images’ gives you the same results, but with image 
thumbnails fetched from blogs or the page entries that are linking to it.   
 

http://www.google.com/publicdata/home
http://www.reader.google.com/
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It is perhaps worth bearing in mind that Twitter, for one, is now a bit more than just a social networking 
tool packed with senseless chatter and trivialities about people’s everyday lives. Twitter and other social 
websites can sometimes contain useful links and references to online resources that could be of help to 
researchers, journalists, or political activists for example, who might want to use it track, or re-trace, the 
development of a particular happening or event, for example a natural disaster or a developing political 
scandal, and so on. Thus Google Realtime is certainly a welcome development, although there are also 
several other useful real-time search engines (for a description of these see  Module III, p. 11) 
 
Note: Update July 2011. Google has temporarily disabled Google Realtime, apparently because its deal 
with Twitter recently expired after 18 months, and it is now exploring how to integrate it with the 
recently launched  Google Plus project. 
 

 
Google Related Links http://relatedlinks.googlelabs.com/  
This is a tool for webmasters designed to help them increase page views on their websites. Given a page 
on your site, Google Related can choose the most related pages from your site and show them in a 
gadget. You can then embed this gadget in your page to help your users reach other pages easily. 
Related Links also suggests searches that users can run within your site to find even more related pages. 
Currently only invited users can use the service, but there is a ‘Try it’ demo page. Note: this service may 
be discontinued shortly. 
 

 

 Google Scholar http://scholar.google.com/ or http://scholar.google.co.uk/  

Google Scholar was launched in November 2004 with the somewhat pretentious slogan “Stand on the 
shoulders of giants” beneath its search box. The aim of the free service is to provide a search tool for the 
researcher, enabling them to retrieve quality material from the Web not normally indexed via Web search 
engines, and allowing searches across many disciplines and sources, including peer-reviewed papers, 
theses, books, abstracts and articles, from academic publishers, professional societies, preprint and 
online repositories, or databases at universities and other academic institutions and organizations. It 
 

 
  

The advanced search page in Google Scholar 

 
provides links to full-text documents some of which are freely accessible (open access), for others you 
can read the abstracts but access to full text is subject to a document delivery fee, unless you have 
access to the journals as an authorized library user at an academic institution (see more information 
below). While principally designed for researchers, it is a useful tool to find peer-reviewed articles on the 
Web, and searches can lead to a substantial number of freely accessible online versions of thousands of 
scholarly papers. Google Scholar is by no means universally loved by the academic community and there 
has been a lively and passionate debate about its pros and cons, and it has had a somewhat mixed 
reception among librarians.  

 

http://relatedlinks.googlelabs.com/
http://scholar.google.com/
http://scholar.google.co.uk/
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Google Scholar ranks results in order of relevance, and indicates the number of times the research has 
been cited by other academics. The number of citations is factored into the Google ranking algorithm, 
which considers the full text of each article, the author, the publication in which the article appeared, and 
how often the piece has been cited in other scholarly literature.  
 
Google Scholar also lets you search for patents, and legal opinions and journals, although the legal 
opinions are restricted to US federal courts. 
 
How to search Google Scholar: 
 

 An author search to find a specific paper is probably one of the most frequently conducted searches. You can 

enter the author's name with or without double quotation marks, but on the whole inclusion of quotation 
marks seems to work better.  

    
 To increase the number of results, use initial(s) rather than the full first name (and see also below). There is 

no need to add punctuation for author initial(s); if you do Google Scholar will ignore it and deliver the same 
number of results. 

 
 You can mix author names with other search terms. 

 
 However, when a word is both a person's name and a common noun, or a popular surname, like MacKenzie 

for example, use the "author:" operator in preference. This operator only affects the search term that 
immediately follows it, and there must be no space between "author:" and your search term. You can enter 

several author terms, but you will need to prefix each one with the “author:” operator 
      

 To search by title of article enter the paper's title in double quotation marks.  
   

The results will show either an article or a book by the author, or a citation of the author’s work in books, 
journal articles, and in edited collections (including conference proceedings), together with the number of 

citations, name of journal, book or other source of publication. 
   

Some results may be marked [CITATION] but nothing happens when you click on to them. Google Scholar 
says “these are articles that we have seen references to in other scholarly articles, but we haven’t found the 

actual document online.”  
   

 “Title” links to the abstract of the article. Frequently it may also offer a short extract or article preview, e.g. 
for articles in subscription-based databases; or, when available on the Web, the complete full-text article. 

 
 Sometimes you will see a link to a PDF file of the article next to the search result, indicating that a freely 

 accessible PDF file is available. Click on the link to lead you to the article. 
    

 When you click on “Cited by” it will lead you to all the pages pointing at the original article or book listed, 
through textual citations.  

 
In principle the articles that are most respected, and hence most cited, may well be the most authoritative 

papers on the subject, but citation scores in Google Scholar must be treated with some caution. While the 
citation scores are useful you must be aware that they may not necessarily represent the full picture; or, 

conversely, they may be inflated by multiple listings.  

 

 ‘Related’ is supposed to find documents similar to the given search result, and bring up related articles on the 
same topic, but results seem to be very erratic indeed. 

 

 Google Scholar does not currently offer a sort by date, but if you wish to track down the most recent research 
on a particular topic, from the dropdown menu labeled ‘anytime’ select the period of your interest. You will 

see results limited to the period you selected and reordered to help you find recent relevant research more 
quickly. However, you will need to be aware that it can take quite some time until the most recent articles are 

picked up and indexed by Google Scholar. 
  

 You can also elect to receive newly added search results as email alerts. To sign up for email updates, do a 
 search as usual and then click on the envelope icon on the green bar. 

 

The results pages will also show links to ‘Library’ search and to WorldCat http://www.worldcat.org/   
which will tell you which academic libraries in your vicinity hold a copy of the book or article. WorldCat is 
the world's largest network of library content and services. It lets you search the collections of libraries in 
US academic institutions and public libraries, and thousands more around the world. In WorldCat you can 
also search for popular books, music CDs and videos. However, you will need to bear in mind that 
WorldCat’s coverage can still be weak or incomplete for libraries outside North America. For example to 
search library holdings in the UK the COPAC library catalogue http://copac.ac.uk/, which  gives free 
access to the merged online catalogues of many major university, specialist and national libraries in the 
UK and Ireland including the British Library, might well be a better choice.  
 
Results in Google Scholar may also show sources where you can purchase the full-text article, such as 
British Library Direct. 
   

http://www.worldcat.org/
http://copac.ac.uk/
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As in other Google search services you can apply various search operators to refine your search query. 
However, it is probably better to formulate these on the Google Scholar Advanced Search pages which 
can be found at http://scholar.google.co.uk/advanced_scholar_search?hl=en&as_sdt=2000. If you are a 
novice to Google Scholar it is also a good idea to check out their Help pages at 
http://scholar.google.co.uk/intl/en/scholar/help.html before you start searching. 
 
A recently introduced new feature is Google Scholar Citations, which provides a simple way for 
scholars to keep track of citations to their articles. Authors can check who is citing their publications, 
graph citations over time and compute several citation metrics. Authors can also create an automatically 
maintained public profile that lists all their articles. An author's public profile can appear in Google 
Scholar results when someone searches for his or her name. In order to do so you will first need to 
create a profile, but at this time (July 2011) this is a “limited launch” product and Google Scholar 
Citations is only available to a restricted number of new users. For more information see 
http://scholar.google.com/intl/en/scholar/citations.html. 
  
 
Google Scholar for the non-scholar: 
 
While Google Scholar is primarily intended for academics and students undertaking serious research, it 
can also be a very useful resource for non-academics and the general public seeking access to reliable 
scholarly information. It can be a helpful starting point for a quick overview of a specific topic, point you 
in the right direction, and then lead you toward relevant literature. 
 
If you are seeking reliable medical information, for example, it is sometimes best to search in Google 
Scholar rather than in the general  Google Web Search, and it can direct you to generally trustworthy 
information in authoritative, peer-reviewed medical journals, or contained in edited collections of medical 
papers.  
 
One caveat though, while an increasing amount of the scholarly literature is now “open access” (including 
full text to complete books/e-books and edited collections, conference proceedings, etc.) a large 
proportion of articles in academic or medical journals are only accessible online if you are a subscriber to 
these journals, or if your university institution is a subscriber. In most cases members of the general 
public will not normally be an authorized user of a university library’s book, journal and electronic 
resources, and will therefore not enjoy free access. Journal publishers offer access to non-subscribers 
either on the basis of a document delivery fee, or on a “Pay per view” basis, where you get access to an 
article for 24hrs and can then print it out during that period. “Pay per view” charges vary considerably 
depending on the journal, its publisher (i.e. whether it is a commercial or non-commercial publisher such 
as an NGO), the reputation and standing of the journal, and the discipline. On average the fees or 
charges might range from about £15-£35 (or its equivalent in Euro or US Dollars) per article. Although 
the articles themselves are not freely accessible, most journal publishers offer free access to abstracts, 
which are usually in the range of 200-400 words. Reading the abstract will give you a good idea whether 
it adequately covers the particular information or specialised topic for which you seek more authoritative 
information or scholarly opinion.  
 
Beware though of the limitations of Google Scholar, and the amount of literature it indexes and how fast 
it indexes this literature. In the medical field, for example, it is still a long way behind major medical 
databases such as PubMed http://www.ncbi.nlm.nih.gov/pubmed, the freely accessible Medline Plus, 
http://medlineplus.nlm.nih.gov/medlineplus/, or Medscape http://www.medscape.com/medscapetoday.  
 

  

Google Scribe http://scribe.googlelabs.com/  
Launched in May 2011, this is the latest offering in Google’s line of auto-completion tools geared to help 
users complete tasks faster, as in  Google Suggest for example. Google says it wants you to “write 
high-quality documents quickly.” Scribe takes a look at the text you have already typed in a document 
and then tries to predict the next word or phrase by offering a drop down list of text completion 
suggestions for you to choose from, and will even finish off whole sentences if you let it; or you can 
simply ignore the suggestions and can carry on typing. At the same time it also checks your documents 
for incorrect phrases, punctuations, and other errors like misspellings. It is currently in experimental 
mode, but check out the Help pages at http://scribe.googlelabs.com/static/help.html?v=7 before 
experimenting with it. If you put in a few words at the beginning of a sentence, you may find that it can 
sometime come up with quite comical or bizarre word associations. Still, it is an interesting tool, but 
these auto-completion tools do make me feel just a little bit uncomfortable. It seems to amount to a 
general dumbing-down of the craft of writing and expressing yourself clearly and succinctly. Do I really 
want Google to take over my writing, and do I really want Google to predict what I want to say before I 
even type it?  
 

 

 

http://scholar.google.co.uk/advanced_scholar_search?hl=en&as_sdt=2000
http://scholar.google.co.uk/intl/en/scholar/help.html
http://scholar.google.com/intl/en/scholar/citations.html
http://www.ncbi.nlm.nih.gov/pubmed
http://medlineplus.nlm.nih.gov/medlineplus/
http://www.medscape.com/medscapetoday
http://scribe.googlelabs.com/
http://scribe.googlelabs.com/static/help.html?v=7
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* Google Search History http://www.google.com/psearch  
Google Search History lets you view and manage your Web activity. Its aim is to deliver more 
personalized search results based on the things or topics you have searched for on Google and the sites 
you have visited. You can view and search across the full text of the pages you've visited, including 
Google searches, Web pages, images, videos and news stories, or you can track trends in your Web 
activity. You can also manage your Web activity and remove items from your Web history at any time.  
 
After you log in using your Google account, a ‘Search History’ button will be added to the upper right of 
the Google homepage, together with its usual ‘Search Web’ button. Clicking on this link will display the 
searches you have performed recently, as well as the search results you decided to click on. Additionally, 
in the form of a calendar, it will show the search frequency per day in shades of green, and enables you 
to jump to searches you have performed on any particular day, and the relevant click-throughs. 
Moreover, Google shows you a related history over time, where you can review any topic or search terms 
you have ever asked Google to search; and Google Search History also enables you to search only the 
pages you have actually visited. As you are asked to register as a user, making it possible for Google to 
save your search history on their servers, it enables you to access the data/history available from any 
computer anywhere in the world.  

 

 
Google Sets http://labs.google.com/sets  
Seeks to identifiy groups of related items on the Web and uses that information to predict relationships 
between items. Enter two or three items, e.g. car makes, or brand names, then press large set or small 
set and Google will try to predict other items in the set. Rather hit and miss! 
 

 
Google Sidewiki http://www.google.com/sidewiki/intl/en/index.html  
Requires Internet Explorer 6+ or Firefox 2+ Windows XP SP2/Vista+ 
Recently launched by Google, this is a browser sidebar that lets you contribute and read information 
alongside any Web page; you can add text entries (e.g. providing further useful information about a 
particular location), links, and embedded videos. You have to have  Google Toolbar installed to use 
the Sidewiki. Early comments and reviews have not been all favourable and there are fears Google 
Sidewiki might well become the domain of spammers, or entries are added for mischievous purposes. 
 

 

* Google Sites (formerly Google Page Creator) http://sites.google.com/  
Google Sites is a free Web-based application and tool designed to allow anyone to create and publish 
Web pages, without the need of webmaster skills, because you don’t need to know Web programming 
languages such as HTML or Javascript, how to configure and transfer pages to a Web server, or use 
complex software. It runs on any computer or operating system. You can start a site from scratch or from 
a template, drawing on dozens of pre-built templates. You can add text, links, pictures or video, and you 
can make your site public or private. To see how it’s done check out the YouTube demo video at 
http://www.google.com/sites/help/intl/en/overview.html. Pages that you create are stored on Google 
servers using a URL convention of, for example “http://sites.google.com/site/lochcarrondramagroup” 
With the free service you get 100MB of storage, a maximum attachment size of 20MB, and unlimited 
number of pages. You can upgrade (at a charge) to Google Apps Premier Edition, which will give you 
10GB of Google Sites storage, plus 500MB for each Premier Edition user account.  
 
One caveat though: Google Sites might well be adequate for a simple family website, a club site, or a 
school project work site, but I wouldn’t recommend it for a business, as some of the websites I’ve seen 
that were cobbled together with the aid of Google Sites, can look decidedly amateurish, or a bit of a dog’s 
dinner.  
 

 

 Google SketchUp http://sketchup.google.com/ or  

http://sketchup.google.com/intl/en_uk/  
For Windows XP/Vista/7 & Mac OS X (10.4+) only 
Google SketchUp is free modelling software that you can use to create 3D models of anything you like; 
and you can modify and share them with others. You can design a new piece of furniture, for example, or 
create a room layout. Or perhaps you want to remodel your kitchen, or landscape your garden or 
backyard? A range of video tutorials help you to get started. You can build models from scratch, or you 
candownload just what you need.  
 
It is a huge, searchable repository of models. Useful for educational purposes, and also a very handy tool 
for the DIY enthusiast. 

http://www.google.com/psearch
http://labs.google.com/sets
http://www.google.com/sidewiki/intl/en/index.html
http://sites.google.com/
http://www.google.com/sites/help/intl/en/overview.html
http://sites.google.com/site/lochcarrondramagroup
http://sketchup.google.com/
http://sketchup.google.com/intl/en_uk/
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Download Google SketchUp from this page 

 

A more sophisticated version, Google SketchUp Pro 8, a suite of powerful features and applications for 
design and engineering professionals, is available for purchase by license. Before you are ready to 
purchase a license, you can download a trial for 8 hours of unlimited use.  
 

 
* Google Social Search http://www.google.com/experimental/ or  
http://www.google.com/support/websearch/bin/static.py?hl=en&page=guide.cs&

guide=1224171&answer=165228&rd=1  
see also  Google + 1 
Still in experimental mode, Google Social Search allows searchers to link their  Google Profile with the 
various profiles they may have on social networking sites such as Twitter http://twitter.com/, Quora 
http://mashable.com/tag/quora/, and Flickr http://www.flickr.com/ (but, notably, not Facebook).  Any 
content shared by your friends can appear as a social annotation in search results. Google Social Search 
aims to help you to find more relevant public content from your broader social circle. It allows you to 
customize your search results with content produced by those that are part of online social circles or 
contacts, but it requires everybody in that social circle to join the programme, and they will have to add 
links to the content they produce through  Blogger, Twitter, Flicker, etc. to their Google Profiles in 
order for it to show up in the searches you do for a given topic. 
 
It thus helps you discover relevant Web content from your friends and online contacts, and Google Social 
Search is based on the principle that content from your friends and social contacts could often be more 
relevant to you than content from complete strangers. When you are then doing a search on  Google 
Images, for example, you could start seeing pictures from people in your social circle, or pictures that 
your friends or other contacts have published publicly to the Web on photo-sharing sites like  Picasa 
Web albums and Flickr http://www.flickr.com/, for example travel photographs taken by your friends. For 
now it is just an experimental feature and Google invites you to “take one for a spin” and let them know 
what you think. (Please note that you can only join one Google experiment at a time).  
 
Once activated, Google will find relevant public content from your friends and contacts, or your Google 
“social circle” and highlight it for you in your search results. When you do a simple search query, for 
example, “inverness”, Google Social Search will display any friend's blog (if publicly accessible) living in 
Inverness on the results page. This is an interesting concept, but probably primarily for those who are 
into social networking in a big way. 
 
It should be noted that while Google can include search results from your social circle it won’t do so 
unless you have instructed it to do so, i.e. have added people to the "My Contacts" group in your Google 
contacts or  Gmail account settings; and/or have linked it to social media where your friends are (e.g. 
 

http://www.google.com/experimental/
http://www.google.com/support/websearch/bin/static.py?hl=en&page=guide.cs&guide=1224171&answer=165228&rd=1
http://www.google.com/support/websearch/bin/static.py?hl=en&page=guide.cs&guide=1224171&answer=165228&rd=1
http://twitter.com/
http://mashable.com/tag/quora/
http://www.flickr.com/
http://www.flickr.com/
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Google Social Search—still in experimental mode 

 
Twitter or Facebook) through your connected accounts or through your Google profile if you have a 
Google account. Alternatively, if you do have a Google account and have indicated contacts, but do not 
wish Google always, and unilaterally, decide to add opinions from all and sundry among your social 
network, you will need to log out of your Google account to shut this off. 
 
In its attempts to catch up with the now numerous social search media, Google recently (February 2011) 
announced a series of enhancements for Google Social Search, namely the ability to search within social 
search content: social search results will now be mixed or “blended” throughout your results based on 
their relevance (rather than at the bottom of the page until recently), and it aims to identify your friends 
by drawing on information found in your Google account if you have one—and you will need to be signed 
in to Google for this to work. It will still connect accounts publicly via your Google profile, but it has now 
also added a new option to connect accounts privately in your Google account if you wish to do so.  
 

 
Google Squared http://www.google.com/squared  
Google Squared, still in Labs stage, can be useful when you are researching a subject that has many 
facts or figures associated with it. It lets you build a collection of facts from the Web for most topics 
specified. Google presents the results in a highly structured ways and creates a table (“Squares”) with 
headings corresponding to the vital statistics associated with a given topic, and uses the Web to fill in the 
data. If Google isn't confident of the data found, a list of possible entries is displayed and you can then 
browse through the sources and select the right one. It can also be useful for product comparison, since 
it brings together information from lots of different sites (although many could be US sites of little 
interest to UK users). You can customize the Squares to see just the items and attributes in which you 
are specifically interested in, or how many results you want. Try it for ‘scottish tartan’ or ‘haggis’, for 
example; or highest building, trains fastest, roller coasters, French cheese, Perth restaurants, etc. It is 
still a bit quirky, but Google Squared can be quite fascinating to explore, and could sometime save you 
time on more complex searches. 
 

  

 Google Street View http://maps.google.co.uk/intl/en/help/maps/streetview/  

see also  Module I, page 45 
Google Street View is an innovative new technology that displays images/photographs taken from a fleet 
of specially adapted cars that have systematically visited towns and villages all over the world, each 
using nine directional cameras for 360° views, at a height of approximately 2.5 meters, together with 
GPS units for positioning, and laser scanners for measuring of up to 50 meters, 180°, in the front of the 
vehicle. It enables Google to offer imagery and panoramic views from various positions along many  
 

http://www.google.com/squared
http://maps.google.co.uk/intl/en/help/maps/streetview/
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A Google Street View of Falcon Square and the Eastgate Shopping Centre behind  
Inverness Railway Station, together with a satellite view. 

The little yellow “Pegman” shows the position from where this picture was taken. 
 

For more information see also  Google Street View in Module I, p. 45 

 
streets in the world, and will provide you with street views whenever you seek directions to get from one 
place to another. If you click on to any point in the directions it will display street views from the starting 
point through to the final destination, including most of the turnoff points or junctions on your journey. 
 

 

 * Google Suggest (now part of  Google Web Search) 

http://www.google.co.uk/intl/en_uk/  
Google Suggest offers searches similar to the one you're typing. Start to type in a search query and 
Google will begin to guess what you are looking for, offering you – in a drop down menu – various  
alternative search keywords, with an estimate of the number of pages containing the relevant search 
terms. Once you first use it you will see that the suggestions flash up very quickly and it updates with 
every single key press. 
 
You will need to be signed in to your Google Account (if you have one) and have Web History enabled; if 
you're not signed in to your Google Account, no history-based suggestions are displayed. At a more 
simple level, without the need for a Google Account, you can enable search suggestions by visiting the 
Google Preferences page at http://www.google.co.uk/preferences?hl=en  and tick the “Provide query 
suggestions in the search box”; conversely, if you want to disable search suggestions, select '”Do not 
provide query suggestions'”. If enabled you will then find that typing in just a few words could find the 
desired search terms, e.g. “great w” will find “great wall of china.” 

 
In Google Suggest suggestions are drawn from searches you've done, searches done by millions of users 
all over the world, sites in Google’s search index, and ads in its advertising network. Google Suggest will 
also offer more common spellings for what you might be trying to find. An equally suitable name might 
be Google Guess, and while sometimes Google’s guesses or predictions can be uncannily accurate, it can 
also be a bit hit and miss. It can also be a bit unsettling and lead you to a darker side of the Web and 
human psyche, by e.g. typing in “what is…”,  “i like to…”,  “where can I find…”, “why…” or “why can’t 
I….”, “it is wrong to…”, “it is OK to…”, “what do I do if…”, “how do I….” and so on, and it then shows you 
the number of search results in the index, including some rather peculiar ones. Questions or search terms 
range from the banal or very mundane to some rather more tricky questions. In fact browsing among 
these millions of queries can become quite addictive! It also works for searches for names of people, 
artists, musicians, etc., or names of companies, publishers, etc.  
 
 
 
 

http://www.google.co.uk/intl/en_uk/
http://www.google.co.uk/preferences?hl=en
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Here are some examples: 

 
how can i make lots of money (325m results) 
how do i get to the top of google [rankings] (1.250 billion results!) 

what is haggis made out of (2.6m results) 
why am i so poor (1.34m results) 

why does it always rain in Scotland (425,000 results!) 

 

or 
 

how much is a job seekers allowance 
is chocolate good for you 

it is wrong to reheat rice 
what do i do if I think I have swine flu 

where can i watch movies online 
why am i always tired 

why are sausages called bangers 
why can’t humans fly 

why does emmental have holes 
why is the sky blue 

why won’t my baby sleep 
 

The Internet bookseller Amazon uses the same technology for searching its huge online catalogue. 

 

If you have a website, Google Suggest can also be used as a handy tool for generating alternative search 
queries, thus assisting you, or your webmaster, with search engine optimization and anticipating likely 
search queries used to find you or similar businesses, e.g. those in the tourist industry. 
 

 
* Google Talk http://www.google.com/talk/  
http://www.google.co.uk/talk/intl/en-GB/  
(Requires Windows XP or later.) 
Chat with family and friends over the Internet for free, a bit like Skype http://www.skype.com/intl/en-
gb/, Google Talk offers text chat, file transfer, or voice chat. The latter enables you to make PC-to-PC 
calls to people anywhere in the world, and talk to multiple people at once, through audio conferencing. 
You can also get the video chat plug-in to make voice and video calls within  GMail,  iGoogle and  
 Orkut. 
 

 

Google Techtalks http://research.google.com/video.html  
Google hosts a large number of technical talks at Google, many of which are videotaped and made 
available for external viewing. You can search Tech Talks for specific topics you might be interested in, 
but this site is primarily for techies and webmasters. 
 

 

 Google Toolbar  

http://www.google.com/intl/en_uk/toolbar/ie/index.html  
(for Internet Explorer; Requires Internet Explorer 6.0+ Windows XP SP2/Vista/7+) 
http://www.google.com/tools/firefox/toolbar/FT5/intl/en-GB/index.html  
(for Firebox; Requires Firefox 2+) 
Note: Google Toolbar 7 is only available for Internet Explorer and Firefox, and is still not 
available for Mac users, although Google’s own browser,  Google Chrome, is now available 
for Macs. 
The Google Toolbar (see also Module I, p. 19) is a browser plug-in that features a Google search box with 
a wide array of features. It sets Google as the default search engine in Internet Explorer, but it is much 
more than just a search box. For reasons of privacy not everybody is keen on installing the Google 
Toolbar, especially its advanced features, but personally I have found it a very useful tool over the years. 
The Google Toolbar privacy notice tells you what information Google collects about your searches. The 
Google Toolbar has some basic features that work automatically whenever you use the Toolbar, while 
advanced features are optional and only operate and transmit data if you choose to enable them.  
 
 
 
 
 
 
 

http://www.google.com/talk/
http://www.google.co.uk/talk/intl/en-GB/
http://www.skype.com/intl/en-gb/
http://www.skype.com/intl/en-gb/
http://research.google.com/video.html
http://www.google.com/intl/en_uk/toolbar/ie/index.html
http://www.google.com/tools/firefox/toolbar/FT5/intl/en-GB/index.html
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Some of the features of Google Toolbar: 

 Conduct a basic Google Web search, or search with popular suggestions (and see  Google Suggest 

above). 
 Click the Search button and select a search type from the drop-down menu. For example, selecting  

Google Images,  Google News,  Google Groups, or  Google Scholar, etc. will send your Toolbar 
searches to these particular Google search services. 

 Click the Spell check button to check your spelling. 
 View instant translations for individual words by pausing your cursor on an English word, or “automagically” 

(in Google’s language!) translate entire websites on-the-fly into more than 40 languages, but bear in mind 
the limitations of these “translations” (see also  Google Translate below). 

 Customize your Toolbar by clicking the wrench icon to open the 'Toolbar Options' window. Remove button 
text labels, enable or disable Toolbar features.  

 Click Toolbar's ‘Sign In’ button to log onto to your Google Account and get access to features like Google 
Bookmarks. 

 View your Toolbar search history. Click the search box drop-down menu to view Toolbar's search history. This 
is a useful feature that lets you repeat previous recent searches without having to type the words in again. 

Click the ‘Clear History’ link to clear your Toolbar's search history. 

 Rather than remembering the addresses of all your favourite websites, save time by creating a Google 
bookmark. Google bookmarks are saved to your Google Account and can be accessed from any computer 

through Toolbar's Bookmarks menu. 
 Use the Toolbar to block pop-up windows (including those irritating pop-up ads), but you can still view any 

pop-ups you want to see by holding down the Control (CTRL) key, and you can tell the Google blocker to 
allow pop-ups from particular sites. 

 Share any Web page with your friends right from the Toolbar, by enabling the ‘Share’ feature to share Web 
pages via your social networks, email and blogs. 

 Enable or disable ‘My Location’, which, if enabled, might provide more accurate local search results on Google 
when such information is available. 

 A recent addition is  Google Sidewiki, a browser sidebar that lets you contribute and read sometimes 

helpful information alongside any Web page. 

How many of the advanced features you want to include in the Toolbar is entirely up to you, and you can 
set your preferences in the Toolbar Options menu. You can uninstall Google Toolbar at any time. Once 
you have installed it is a good idea to have a look at the Google Toolbar help pages, and their  
http://www.google.com/support/toolbar/ and their ‘Getting started’ guide. 

 

 Google Translate http://translate.google.co.uk/?hl=en  

Google Translate has been going for some time, and over the years it has been getting better and better. 
Currently you can translate into, or translate from 58 languages (sadly, Gaelic is not included as yet).  
You can translate text, Web pages and documents, and you could also instruct it to translate instantly  

 

 
 

Translate from, or into, over 58 languages from this page 

http://www.google.com/support/toolbar/
http://translate.google.co.uk/?hl=en
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whenever you visit a foreign language site. You can also translate and search at the same time, searching 
websites in other languages; or upload and translate documents, using documents from your desktop or 
the Web; or you can translate entire pages, or parts of text, written e.g. in French, German, Italian, 
Portuguese, Spanish, Swedish, etc. into English, or vice versa. Beta versions of machine translation 
programmes for Chinese, Japanese, Korean and Vietnamese are now also available, as well as Arabic, 
Greek, and Russian for example. Check out the Help pages at http://translate.google.com/support/ if you 
are using Google Translate for the first time. 
 
Bear in mind, though, that this is translation by machine and you can’t rely on it for accuracy. At best, it 
may be an entirely passable translation; at worst, it may be only vaguely comprehensible, but will give 
you just about the gist of what appears on a foreign-language Web page. Relatively short phrases or 
sentences translate better on the whole, single word translations work very well for the most part, but 
translations of entire websites can sometimes be more comical than accurate. 
 
One of the popular features of Google Translate is the ability to hear translations spoken out loud (”text-
to-speech”) using the speech synthesizer eSpeak http://espeak.sourceforge.net/. You can hear the 
translations by clicking the little speaker icon below translations (where available), and where a machine 
voice will tell you, for example for an English into French translation of “I am travelling to Scotland 
today”, “Je voyage en Ecosse aujourd’hui”. The quality of the machine voice seems to vary considerably; 
it is quite passable for, say French, German or Italian, but is decidedly tinny for, e.g. English into Swahili. 
However, clear and accurate speech technology is difficult to perfect, and Google aims to continue to 
improve the performance and number of languages that are supported.  
 
Note: as a July 2011 the above speech synthesizer features seem to have disappeared from the Google 
Translate pages, whether or not this is a temporary measure is not known. 

 

 
Google Transliteration http://www.google.com/transliterate  
Lets you type phonetically using an English keyboard, converting Roman characters to their phonetic 
equivalent in a language other than English, at this time in 19 languages, such as Arabic, Bengali, Greek, 
Persian, Russian, Urdu. Transliteration should not to be confused with translation, i.e. it is the sound of 
the words that are converted from one alphabet to the other, not their meaning. Pick your target 
language from the language pull down menu, and type a word in your language using English letters, or 
vice versa. Once you finish typing a word and hit the SPACE bar, the word will be converted to your local 
language script. For example, the word “Scotland” in English becomes Скотланд in Russian or Σκότλαντ 
in Greek, etc. Press CTRL+G (⌘+G on Mac) to switch between English and the selected language.  A set 
of formatting and editing controls enables you to change text colour, font or font sizes, adding hyperlinks, 
and perform other formatting operations. It also lets you correct and edit words. Additionally, there is a 
dictionary tool bar that lets you define or translate words. 
 

 

Google Trends http://www.google.com/trends  
Google Insights for Search http://www.google.com/insights/search/#  
see also  Google Correlate 
See what the world is searching for, and what the latest “hot” topics are. Google Trends provides insights 
into broad search patterns. It allows you to enter up to five topics and you will see how often they have 
been searched on Google over time. However, coverage of “Hot Topics” and “Hot Searches” is 
geographically confined to the USA at this time.  
 
A more advanced version is Google Insights for Search where you can compare search volume 
patterns across specific regions of the world, time frames and type of search (e.g.  Google Web 
Search,  Google Images,  Google News, etc.) You can also explore the audiences of specific 
(major) websites by entering their website address, e.g. twitter.com, albeit bearing in mind that all traffic 
statistics are estimates. 
 

 

Google TV http://www.google.com/tv/  (US only at this time) 
Launched in June 2010 this seems to be an attempt by Google to achieve TV supremacy by marrying up 
the technology of television with the power of the Internet. Google TV promises to let you search live 
programmes of every TV channel, every application, multimedia content, and the entire Web, 
simultaneously. Working in partnership with technology giants, Sony, Intel, and Logitech, it will aim to 
bring the Web onto the small screen either through Internet-cabled TVs or digital set-up boxes that route 
online content to existing TV sets. Basically the idea is that Google TV will put a Web browser on your TV 
and will give you a home page. This home screen will be customizable, giving you quick access to 
favourite channels, applications, and websites. You will be able to watch between TV and the Web, or 
even watch both at the same time; and there will be several other enhanced features.  

http://espeak.sourceforge.net/
http://www.google.com/transliterate
http://www.google.com/trends
http://www.google.com/insights/search/
http://www.google.com/tv/
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Google TV is still in its experimental stage but you can watch a demo on the website. It comes with free, 
automatic “over-the-air” software updates that will give you the newest features and content as Google 
releases them. Sony is building the devices and first boxes are now available for sale in the US, either 
as a standalone TV or a separate box to be used with current HDTVs. For use in the UK TV sets are 
expected to become available sometime during the course of 2011. However, the service has thus far 
been dogged by rather poor reviews and technical problems, and there has also been some opposition to 
Google TV by major American networks.   
 

 

 * Google Video http://video.google.com/ or 

http://video.google.co.uk/  
Aims to showcase and provide a video search engine for “cool” new videos from across the Web. The 
Google Video index is one of the most comprehensive on the Web, containing millions of videos indexed 
and available for viewing. Using Google Video, you can search for and watch TV shows, movie clips, 
music videos, documentaries, personal productions, and much more. However, for the moment Google 
are no longer offering uploads to Google Video, but if you have a Google account it will now enable you to 
upload videos to  Picasa and  YouTube (both owned by Google) instead. 
 
Google Video is in direct competition with Blinkx’s video search engine http://www.blinkx.com/, which is 
also worth considering for video searches and claims to offer over 35 million hours of video (and see 
Module III, page 18). 
 

 
* Google Voice http://www.google.com/voice/ (US only at this time, for users of  

Gmail) 
Launched in August 2010, and putting it into direct competition with the Internet telephone company 
Skype http://www.skype.com/intl/en-gb/home, Google Voice lets users make free calls and send text 
messages to the US and Canada, and calls to other countries are billed at low rates. At this time (June  
2011) the service is only available to users of  Gmail within the US. Dialling a phone number works 
just like a normal telephone. You will need to decide whether you would like to use the full version of 
Google Voice with a new free Google phone number, or use Google Voice with a non-Google phone 
number, and then add some Google Voice features (like voicemail) to your existing mobile phone 
number.  All you need to do is to install a voice and video chat plug-in, and you can use your computer’s 
microphone, loudspeaker and (if needed) a video camera to communicate. A dedicated head set with 
microphone might be useful. You will need to be signed up to Gmail to make use of the service. US users 
of Gmail can call anyone with a phone anywhere in the world. With the recently introduced ‘Number 
Porting’, existing Google Voice users can now use their mobile numbers as their Google Voice numbers, 
which means they now use all of Google Voice’s features. For more details how it works check out 
http://googlevoiceblog.blogspot.com/.  
 

 
Google Web Alerts see  Google Alerts 

 

 
* Google Web History (formerly Google Personalized Search) 
http://www.google.com/psearch  
Google Web History lets you view and search across the full text of the pages you have visited, including 
Google searches, Web pages, images, videos and news stories. It remembers where you’ve been on the 
Web when you’re logged into your Google account. It aims to deliver more personalized search results 
based on the things you have searched for on Google and the sites you have visited. However, if you are 
concerned about privacy, it also lets you manage your Web activity and you can remove items from your 
Web history at any time. Although the Web history will include your Google searches and visited pages 
this does not mean it will record everything else by default. For Google to record Web page visits, you 
will need to install the  Google Toolbar for your browser and enable the Page Rank and Page Info 
option. If you don’t have the Google Toolbar installed only your searches will be saved. Google Web 
History can be useful, but is very much a personal choice. 
 

 
Google Web Page Creator see  Google Sites 
 

 
 

http://video.google.com/
http://video.google.co.uk/
http://www.blinkx.com/
http://www.google.com/voice/
http://www.skype.com/intl/en-gb/home
http://googlevoiceblog.blogspot.com/
http://www.google.com/psearch
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 Google Web Search  

http://www.google.com/webhp?hl=en or http://www.google.co.uk/  
see also  Google Realtime   

 

 
Note: Google Web search techniques and strategies are discussed in detail  

in Module I of this self-tutoring guide  
 

 
The big daddy among Google products and still streets ahead of most other search engines.  However, 
millions of people seeking information through Google probably don’t use it to maximum effect and make 
little attempt to gain a good grasp of Google’s many features, how its search engine works, and how to 
use the different search operators to fine-tune search queries. As has been pointed out in the 
introductory pages to these tutorials, many users of Google could significantly improve their search skills, 
and track down the information they seek, by acquiring a little bit more knowledge about the many 
simple and advanced strategies that Google offers to narrow or broaden search terms. 
 
Google is a great Web search tool, but it is not the only one—see the separate document  Some other 
search engines worth a try (Module III), where I briefly describe some “alternative” search engines 
and a variety of other interesting new search tools you might wish to give a spin. 
 
Google's spiders or Googlebots regularly crawl the Web to constantly expand and rebuild its index. 
Google says that crawls are based on many factors such as PageRank, links to a page, and crawling 
constraints such as the number of parameters in a URL. Any number of factors can affect the crawl 
frequency of individual sites. So how many pages, precisely, does Google index? Google no longer 
displays this figure automatically on its home page, but it currently is believed to be of the order of tens 
of billions (see also Module I, p. 15). 
 
Tip for music-related search queries:  
As part of its Web search Google has recently rolled out a search feature that makes it easier to search 
for music-related queries, enabling you to search and more easily discover millions of songs, all via a 
simple Google Web search. Now, when you enter a music-related query — like the name of a song, artist 
or album — your search results will include links to an audio preview of those songs provided by Google’s 
music search partners MySpace http://www.myspace.com/  (which has recently acquired iLike 
http://www.ilike.com/). When you click the result you'll be able to listen to an audio preview of the song 
directly from one of those partners. If you don't know the name of the song or the artist who sings it, or 
can’t remember the exact name of the song, the search feature may also help you find those songs by 
entering a search containing a line or two of lyrics. 
 

 

Google Webmaster Central http://www.google.com/webmasters/ or 
http://www.google.co.uk/webmasters/  
Guidelines and resources that aim to help webmasters with crawling and indexing questions, introduce 
you to Google offerings, and help you to discover tools that could enhance and increase traffic to your 
site. It also offers a webmaster Help Forum, a useful set of webmaster guidelines – relating to design and 
content, technical issues, and quality – and a series of graphs that empower webmasters to analyze 
search traffic. Google has recently introduced extra analytical capabilities in its webmaster tools, which 
can provide a better understanding how a website’s search engine optimization is performing. 

  

 
Google Webmaster Central Blog http://googlewebmastercentral.blogspot.com/ 
Official Google blog with the latest reports and news about crawling and indexing sites for Google, new 
tools for Google services for websites, together with recommendations for webmasters for best practices. 
 

 
Google Web Search Features http://www.google.co.uk/help/features.html  
Google Web Search Features offers you quick access to basic information needs you may have. For 
example to see the time in many cities around the world, type "time" and the name of the city; similarly 
for weather conditions for many UK and worldwide cities; and it offers quick reference tools such as 
calculators, unit conversions between many different units of measurement of height, weight and mass 
among others. Or you can use it for synonym search and dictionaries. Additionally it can assist for 
currency conversions, getting quick access to maps of cities, or to check on the flight status for arriving 
and departing UK flights, by typing the name of the airline and the flight number into the search box. You  
 

http://www.google.com/webhp?hl=en
http://www.google.co.uk/
http://www.myspace.com/
http://www.ilike.com/
http://www.google.com/webmasters/
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Google Web Search Features. A handy tool, especially for the Internet novice 

 
can also view flight delays at a specific airport by typing in the name of the city or three-letter airport 
code followed by the word "airport". While much of this information could also be very quickly retrieved 
via a Google Web search, Google Web Search Features is a handy tool, especially for Google or Internet 
novices. 
 

 
* Google Website Optimizer http://www.Google.com/WebsiteOptimizer  
http://www.google.com/webmasters/gadgets/foryourpage/  
Google says Website Optimizer is designed to assist both Web marketing experts and novices to the field, 
but those in the latter group may still find it a bit complex. It is a free website testing and optimization 
tool that helps you determine the most effective combination of content and design to drive the greatest 
number of visitors and traffic to your site. You can use it to test and optimize site content and design, or 
you can test text blocks or images. It helps you to analyze what changes on your website are likely to 
drive the most “conversions” as it is called in Web marketing jargon. “Conversions” means the 
percentage of visitors who take the desired action that you want them to take, for example book holiday 
accommodation for a self-catering property, influenced by the attractiveness of what’s on offer, and the 
ease of completing the process – which includes user-friendly navigation and fast loading pages – to  
order a product or a service, make a booking, fill out a form on a Web page, donate to a cause, take a 
survey, etc. Check out the Help pages for more guidance and tutorials at 
http://www.google.com/support/websiteoptimizer/?hl=en. 
 

 

Google Zeitgeist 2010 http://www.google.com/zeitgeist2010 (in subsequent years the 

URL changes to /zeitgeist2011, etc.) 
or http://www.google.com/intl/en/press/zeitgeist2010/regions/uk.html (for the 
UK) 
This is not a search tool, but Google’s annual analysis how the world searched, based on an aggregation 
of billions of search queries people typed into Google during the year. You can check out the fastest rising 
and fastest falling search queries overall, or grouped by topics such as sports, entertainment, food and 
drink, consumer electronics, the most popular map searches, the fastest rising health queries, fastest 
rising people, most searched news stories, and so on. Zeitgeist 2010 features interactive HTML5 data 
visualizations for the top queries and events from around the world, which enable you to interact with, 
explore, or even get obsessed over search data! An additional feature is a timeline slider to show you 
interest over a period of time. 

Zeitgeist data is also available for 56 individual countries, including the UK, which shows you the most 
popular and the fastest rising search queries made in the UK—with some surprising results! According to  

 

http://www.google.com/WebsiteOptimizer
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Find out how the world searched with Google Zeitgeist 

Google, the most popular and fastest rising website accessed from the UK in 2010 was Chatroulette  
http://www.chatroulette.com/, a site where “you can meet people with video, text and microphone chat”; 
with Formspring http://www.formspring.me/ a conversational Q&A site “ask, answer & learn about your 
friends”, in no. 2 spot, followed by ipad, justin bieber, and world cup 2010 in places 3-5. 
 

 

*IGoogle http://www.google.com/ig  or 
http://www.google.co.uk/ig?hl=en&source=mpes  
(formerly Google Personalized Homepage) 
iGoogle lets you create a personalized/customizable home page or personal Web portal (much like that in 
Yahoo!) that contains a Google search box at the top, together with your choice of any number of 
“Google gadgets”. These come in lots of different forms and provide access to activities and information 
from across the Web, without you having to leave your iGoogle page. View your latest  Gmail 
messages, read news headlines, check out weather forecasts, stock quotes, etc., and you can add news, 
photographs, games, etc. You can select a visual theme to decorate your homepage and drag and drop 
individual sections to rearrange the page in any way you like. Google also allows users to create special 
gadgets that do not require the use of the Google gadgets and which are designed to be shared with 
friends and family. These special gadgets can be created by using an online wizard and include, for 
example, ‘Framed Photo’ which will display a series of photos; ‘GoogleGram’ creation of special daily 
messages, a ‘YouTube Channel’ that displays videos from a YouTube channel, or, if you must, ‘Daily Me’ 
which displays the user's current mood and feelings!   

 

 

*Music Beta http://music.google.com/ (US only at this time, by invitation) 
In a challenge to the dominance of Apple's iTunes, Google recently unveiled its long-awaited Music Beta 
and film cloud-based player that will let users stream music and films without the need for an Internet 
connection. Users in the US will be able to upload tracks from their personal collection to Google's servers 
and play them on Android smartphones and tablet devices.  
 
With Music Beta, users can upload their personal music collection to a single library, even if it is scattered 
across multiple computers, with enough space to store 20,000 songs. Users can listen from the Web or 
any enabled device with the Music app from the  Android market. However Google has apparently 
been forced to scale back its plans for this new service, citing lack of co-operation from the major record 
labels, and is now expected to re-launch in a scaled-down form. 
 

http://www.formspring.me/
http://www.google.com/ig
http://www.google.co.uk/ig?hl=en&source=mpes
http://music.google.com/
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The new Music Beta from Google 

 

 

My Maps Editor for Android 
http://www.android.com/market/free.html#app=mymapseditor  
see also  Android/Google for Android 
Primarily for use in the US, My Maps Editor lets you create, edit, share, and view personalized maps on 
your  Android (mobile operating system) powered phone synchronized with the My Maps tab on  
Google Maps. It offers full editing functionality for markers, lines, and shapes, you can mark your 
location using GPS (short for Global Positioning System, a worldwide, space-based satellite navigational 
system), or attach a photo directly from your phone. 
 

 
Orkut http://www.orkut.com  
A social networking service and online community, a bit like Facebook or MySpace, apparently a big hit in 
Brazil and India, but barely known elsewhere. 

 

 
People Hopper http://people-hopper.googlelabs.com/  
People Hopper is a new application for Google’s (little used, see above)  Orkut networking service that  
that lets you “morph” one face into another. Morphing is an animation technique in which one image is 
gradually turned into another. Using such image matching technology, it takes your profile image and 
morphs it into your friend's, using publicly available images from other Orkut users. Basically it is a way 
of finding out who else on Orkut looks like you! A very strange gadget, and a bit creepy actually. To be 
able to use People Hopper, you will need to have an Orkut account. You definitely don’t want this! 
 

 
* Picasa/Picasa Web Albums http://picasa.google.com/  
or http://picasa.google.co.uk/  
Requires Windows XP/Vista/7  
Picasa for Mac is at http://picasa.google.com/mac/  
Picasa (the latest version is 3.8) is free photo editing software. There are two applications involved here:  
you can manage and edit photographs on your computer using Picasa, while you can store and display  
them online on Picasa Web Albums. Picasa is free to download, and Picasa Web Albums provides one 
gigabyte of free storage. Once the programme is downloaded and installed, the Picasa window, when it 
opens for the first time, lists all the photos you have on your hard drive, with a thumbnail image for 
each, and retaining the same file structure as on your computer. When Picasa scans your computer for 
pictures it is best to limit the scan to My Documents, My Pictures and Desktop, as otherwise it will scan 
the entire computer and will also pick up cached Internet files, graphics from computer programmes, and 
other images, which you wouldn’t want included with your photo albums. 

http://www.android.com/market/free.html#app=mymapseditor
http://www.orkut.com/
http://people-hopper.googlelabs.com/
http://picasa.google.com/
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Together, Picasa and Picasa Web Albums makes it easy for you to organize and edit your digital photos, 
then create online photo albums to share with friends, family, or public albums for the world to see. You 
can view full-screen slideshows, see your pictures arranged on a global map, enjoy video playback, and 
more. You can also use Picasa to design and print photo collages, add photo text or view your favourite 
photos on your desktop or as a screensaver. Moreover, it lets you improve almost any picture with 
Picasa's one-click fixes for common problems such as red-eye, colour quality, auto-contrast, and lighting. 
Or, use ‘Tuning’ and ‘Effects’ to make your best photos look even better, with 12 effects to choose from, 
e.g. sharpen, sepia, warmify, film grain, tint, glow, etc.   
 

 
 

Picasa. Google’s free photo editing software 

 
The recently introduced name tags feature helps you automatically organize and share your photos based 
on who's in them. Once you have named the people in your photos, you can sort your photo collection by 
person, create custom slideshows, and easily share photos with the people in your albums. 
 
Before your start using Picasa check out the ‘Getting Started Guide’ at 
http://picasa.google.com/support/bin/static.py?hl=en&guide=16027&page=guide.cs and which you can 
also print. 
 

 
Places Directory http://sites.google.com/site/placesdirectory/  
A directory for  Android powered mobile phones that assists you to look up nearby points of interest 
There are two ways to install Places Directory, by scanning the bar code or install from ‘Market’. Full 
instructions are available on the website. 
 

 
Place Search see  Google Places/Place Search 

 

 
Postini http://www.google.com/postini/ or 
http://www.google.co.uk/postini/index.html (subscription-based) 
Owned by Google since 2007, the acquisition of Postini represented Google's commercial push into email 
security. It offers a subscription-based email protection service to companies, organizations and business 
users, and providing each user with a Message Center where spam and viruses are filtered and 
quarantined. It provides so-called “cloud computing” services – a slightly nebulous term, but that 
basically stands for anything that involves delivering hosted services over the Internet – and services 
filtering email spam, malware and spyware before it is delivered to the client’s mail server. In addition to 
protecting email from spam and viruses, Postini offers compliance and archiving services. 
 

 
 

http://picasa.google.com/support/bin/static.py?hl=en&guide=16027&page=guide.cs
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Sky Map for Android http://www.android.com/market/free.html#app=skymap  
Another device for  Android-powered mobile phones, this one is for stargazers, a star map for Android. 
Google Sky Map turns your Android mobile phone into a dynamic window of the night sky. When you 
point your phone up you will see a map of the brightest stars, constellations, and planets in that part of 
the sky.  
 

 
* YouTube http://www.youtube.com/or http://uk.youtube.com/   
see also  Google Audio Indexing 
You Tube, founded in February 2005, and which Google bought for $1.65bn in 2006, probably needs no 
introduction, and it has completely transformed online culture over the last half decade. In 2011 it 
celebrated its sixth birthday with the astonishing announcement that it now has over 3 billion views per 
day! 
 

 
 

YouTube. “Broadcast yourself” 

 
Simply put, and as put by YouTube, it is “broadcast yourself”. Like social networking sites such as My 
Space http://www.myspace.com/ or Twitter http://twitter.com/, it is an online community, and is a huge 
archive of video clips uploaded by its users, allowing millions of people to discover, watch and share their 
home-created videos. As the tools for video recording have become smaller and smaller in recent years, 
as well as more affordable, it is giving more people an opportunity to record and share videos (taken with 
a camcorder or a mobile phone) with small groups of friends, or broadcast them to the world. YouTube 
has expanded enormously over the years. YouTube doesn’t tell you how many videos there are (and the 
number in any event changes every second), but according to various guesstimates there are currently 
about 120 millions videos, with around 200,000 new videos uploaded every day. However, free online 
access doesn’t come cheap and Google reportedly still loses over $100m a year on the site. 
 
Many of the offerings on YouTube are home movies or those from mobile phone film-makers, and there 
are also thousands of videos of news, music, sport, cooking, clips or other footage from classic TV shows 
and films, views of sporting triumphs or political embarrassments, and much more, such as videos of 
babies, or animals, doing funny things! Creating an account is simple, free, and only takes minutes to set 
up. For each video it tells you when it was recorded, its length in minutes, its rating by the YouTube 
community, and the number of views it had—with many of them having been viewed by millions of 
people. You can download any of the videos on to your hard drive. There is a search facility where you 
can search for titles, or search by subject, location, people and personalities. This is aided by search 
options and search suggestions, for example “cats funny“, “parrots talking”, or “babies laughing” and so 
on. One of my own favourites is “Laughing Baby Ripping Paper”, featuring nine-month old Ethan who 
delights in ripping paper, almost falling down from laughing too hard, which you can find at 
http://www.youtube.com/watch?v=cXXm696UbKY, and which has had almost 40 million views. Or watch 
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Laughing Baby Ripping Paper, a classic YouTube video at http://www.youtube.com/watch?v=cXXm696UbKY  
 

the owl and the pussycat being best friends at http://www.youtube.com/watch?v=Iqmba7npY8g, or 
check out Einstein, the astonishing talking African Grey Parrot, at 
http://www.youtube.com/watch?v=7rfGEtALHYs.  
 
You can get hooked easily, but if you are just browsing pick the ones with the highest user rating. The 
‘Recommended for You’ module picks and suggests other videos based on your viewing history. You can 
also filter your home page to show only the latest uploads from your subscriptions and get quick access 
to the inbox when you have new messages or comments. If you’ve already watched a video, it will be 
grayed out on your home page and you can remove any video with a simple click. 
 
Needless to say, that there are also millions of videos on YouTube that most people find either quite 
childish, totally unfunny, or utterly boring, and occasionally some pornographic material or other nasty 
content slips in, although YouTube and Google aim to prevent this. 
 
More than 3,000 full-length feature films from major Hollywood studios are now also available on 
YouTube. You can watch hundreds of free movies, or rent (at a charge) the latest releases. 
 

 

 

http://www.youtube.com/watch?v=cXXm696UbKY
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Some Google offerings that flopped, 
or never made it beyond Beta versions 

 
Below is the graveyard of some Google services that flopped, most now abandoned or closed 
down for lack of support. Some of them were clever ideas, but which ultimately didn’t work. 
But Google is always innovative. It is not afraid of experimenting, learning what works and 
what doesn't, and that is also part of the reason for Google’s huge popularity. 
 
Previous Google services that have been re-launched under a different name, or merged with 
other products, are not included here, but are listed under their new names in the preceding 
main listing of Google products and with a cross-reference to the previous name. 
 

Dodgeball  
US only, social networking site and messaging service for use on mobile phones. 
 
Google Answers  
An answering service that allowed users to ask a pool of researchers questions in return for a 
fee of between $2 and $200. Google Answers was shut down in 2006, but its competitor, 

Yahoo’s Answers, http://answers.yahoo.com/ is still going, although, unlike Google Answers, 
this is a free service, with a community of volunteers providing answers—not always entirely 
reliably! 
 
Google Base http://www.google.com/base  
A database “for stuff to buy” where you can add items or products, or events and activities, or 
job offers and show them up on Google. Products on offer cover just about everything, from 

bikinis, chopsticks, Elvis costumes, pony beads, or window blinds! Still going, but no match for 
eBay. Now largely superseded by  Google Product Search.  
 
Google Bookmarks http://www.google.com/bookmarks 
An online bookmarking tool, now mostly superseded by  Google Web History. 
 

Google Catalog US only, a search engine for over 6,000 print catalogues (which were 
acquired through optical character recognition). 
 
Google Coupons  
US only, a service that allowed companies to create Web-based coupons and display them 
within  Google Maps. 

 
Google Directory  
Enabled you to browse the Web by topics, a kind of searchable subject index that 
supplemented Google Web index, based on the Open Directory Project (also known as DMOZ) 
http://www.dmoz.org/ (still available), which at one stage was claimed to be the largest, most 
comprehensive human-edited directory of the Web. However, it has sharply declined in 
popularity in recent years, largely because the DMOZ project seemed to find it difficult to keep 
up-to-date, and it gradually conveyed a rather jaded look. Google wisely decided to abandon it 

in July 2011. 
 
Google Lively  
A virtual online community or animated chat programme in which users created their own 
environment and avatar, and then communicated with each other. 
 

Google Shared Stuff  
A Web page sharing system. 
 
Google Video Player  
An application to download and play videos on computers. 
 
 
 
 

http://answers.yahoo.com/
http://www.google.com/base
http://www.google.com/bookmarks
http://www.dmoz.org/
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Google Viewer  
Downloaded the actual Web pages found by a search (as well as the customary text 
information received with a standard Google query), Google Viewer then displayed the results 
as a slide show. 
 
Google Voice Search  

US only, callers visited the Google Voice Search and then called the phone number on the 
screen and recorded their keyword search query, whereupon a window with the search results 
appeared. 
 
Google Wave http://wave.google.com   
Unveiled in May 2009, this was described as “a new Web application for real-time 
communication and collaboration”, a shared space on the Web where people could discuss and 

work together using formatted text, photos, videos, maps, and more. Google was very 
enthusiastic about it, but then had to admit that Wave had not seen the user adoption it would 
have liked. In August 2010 it announced the suspension of standalone Wave development, but 
said that it would maintain the website for a limited period of time. 
 
Goggle Web Accelerator  
Software that was supposed to speed up Web surfing and make pages load faster. Superseded 
by high-speed broadband connections now accessible to most Web users. 
 
Google Wonder Wheel  
This interesting search tool feature was introduced by Google in 2009, but withdrawn in July 
2011. The Google Wonder Wheel showed you related search terms to your searched query, 
thus enabling you to explore relevant associated search terms, which might be the ones you 

originally wanted to search for; or it provided you with more options to gain extra information. 
To view the Wonder Wheel you clicked on to a link in ‘More results’ and Google then displayed 
your query in the middle of a blue wheel with alternative or related queries as spokes. If you 
clicked on a related query a new, smaller wheel would pop up to show you more queries in the 
same manner.  
 
Google X  
A re-designed Google search page interface for Mac users that appeared in Google Labs, but 
was removed the following day for undisclosed reasons. 
 
Joga Bonita  
US only, an inter-active soccer community site. 
 
 

http://wave.google.com/
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Appendix to Module II 

 

Page views, hits, visitors, unique visitors, new and returning visitors…. 

A short guide to website statistics 

 

The above are among the terms most frequently encountered in website statistics or Web 

traffic analysis programmes – also called Web metrics – that tell you how to value a website. It 

can be a fairly daunting and sometimes a contentious business, especially when it comes to 

using Web analytics for business and market research.  It can also be confusing because 

different Web statistics providers will use different methodologies to track Web page visits, 

and/or use different Web analytics software to track your website. 

 

It depends on your needs, and the nature of your website, but what will be particularly 

important for most website owners will be an analysis of the total number of unique visitors 

who visited their website over a period of time, the amount of time they spend on the site, 

which particular pages they visit, and which pages are the most popular. If you have a website 

you will probably also want to know where your visitors are coming from, what entrance paths 

these visitors are taking and through which traffic sources – direct, referring sites, or search 

engines – and the keywords or search phrases (groups of words used together) they used to 

land on your site if they came via search engines. Also useful to know will be how many of 

your visitors are entirely new visitors to your website, as opposed to returning visitors. 

Returning visitors may well be important to you. Less important perhaps is depth of visit (i.e. 

your visitors’ page views per visit to your site), analysis that tells you which are the main exit 

points (the last page viewed by visitors to your site), or which browsers and operating systems 

your visitors are using. 

 

 

First of all, it is important to understand that “Unique visitors” are something quite 

different in Web analytics terminology from terms such as “Page views” and “Hits”:   

 

Page views will tell you how many times a particular Web page is requested from the host’s 

server and then delivered to users’ browsers such as Internet Explorer, Google Chrome, 

Firefox, etc. Each time a page on your website loads this is counted as a page view. It will 

show the total volume of traffic across an entire website or, more specifically, will tell you how 

many particular pages are being viewed most frequently by your visitors. 

 

Hits are nowadays fairly meaningless as a measure of a site’s success in attracting visitors, 

and for quantifying search engine traffic. Hits are recorded by Web server log files, and 

interpreted by log analysis. Many websites used to boast how many thousands of hits their 

sites were getting every day. But basically “hits” amounts to no more than a request from a 

Web server for Web page components to be displayed in your browser window. However, as 

Web pages are comprised of several elements including graphics, images (e.g. jpeg’s, gif’s), 

html files/pages, javascript, etc., every single one of these will count as a “hit”, for every page 

a visitor views on the site. “Hits” count every single element on the page that loads. So it 

follows, for example, that the more graphics-intensive the site the more “hits”, and it will 

significantly overestimate the volume of traffic.  
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Visible Web page counters (or hit counters) were popular some years ago, but they were 

usually set up to measure page views, not unique visitors. So every time someone viewed your 

pages, any page that loaded, whether for the first time or on numerous repeat visits, that 

visitor was counted; but that does not amount to an accurate count of visitors. Page counters 

were also open to misuse. Anyone who wanted to show an inflated number of visitors to a 

website could enter and exit the site dozens of times and thus being counted as a “visitor” 

every time. 

 

 

Secondly, how does one distinguish between “Visits”, “Unique visitors” and “Unique 

visits”? 

  

Visits (also known as User sessions) will tell you the number of times your visitors have 

visited your website. A single visit/user session is calculated over a set period of time (usually 

30 minutes), during which period the user may be inactive, may make a number of “hits” or 

“page views”, or even leave the site and return within that period. If the same user goes to the 

same site three times, at hourly intervals during the same day, and if their visit period is set at 

30 minutes, their page views will be counted as 3 visits. On the other hand, if their visit period 

is set at 24 hours, their page views will be counted as one visit. So it is important to know 

what your Web log analysis software defines as a visit period, also bearing in mind that “visits” 

do not represent the total number of “unique visitors” (see below).  

 

A visitor can only be counted as a “new visitor” if it is their first-ever time to your website. So, 

for example, if a visitor views your website for the first time on a Saturday, and then returns 

the following Tuesday, that is counted as a daily “unique visitor” on both days, but as a “new 

visitor” only on the Saturday. 

 

Google Analytics http://www.google.com/analytics/ (see p. 8 in Module II) by default, and in 

common with many other Web statistics packages, sets session timeout to 30 minutes, but, 

if you wish, you can customize the length of the default session time. Most Web stats 

programmes will present summaries and analysis by day “yesterday”, or by “last week”, “last 

month”, or shorter/longer timespans.  

 

A unique visitor is determined by using cookies, small bits of code stored on the user's 

computer to remember users' preferences (see also Module I). A unique visitor, as identified 

by their unique IP address, is someone who has made at least one visit (or “hit” on any page) 

over a determined period of time (see “visits/user sessions” above).  

 

A single unique visit is determined when that same unique visitor spends some time on the 

site and perhaps clicks on to several pages, but it is still only counted once as a unique visit. 

If, for example, you visit a website at 11am, but then come back three more times on the 

same day, the visits will be counted as 1 “unique visit”, and 3 “visits”. Google Analytics defines 

unique visitors (or absolute unique visitors) as representing “the number of unduplicated 

(counted only once) visitors to your website over the course of a specified time period.” 

 

Another definition comes from the authoritative Web Analytics Association in its Web Analytics 

Definitions Version 4.0, stating that unique visitors are “the number of inferred individual 

people (filtered for spiders and robots), within a designated reporting timeframe, with activity 

consisting of one or more visits to a site. Each individual is counted only once in the unique 

visitor measure for the reporting period.” (For more Web analytics definitions see also  

http://www.webanalyticsassociation.org/resource/resmgr/PDF_standards/WebAnalyticsDefiniti

onsVol1.pdf). 

 

http://www.google.com/analytics/
http://www.webanalyticsassociation.org/resource/resmgr/PDF_standards/WebAnalyticsDefinitionsVol1.pdf
http://www.webanalyticsassociation.org/resource/resmgr/PDF_standards/WebAnalyticsDefinitionsVol1.pdf
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The types of non-human “visitors”, the search engine spiders and robots referred to in the 

above definition, are the website crawlers that periodically scan and index content from a 

website. However different Web analytic tools and packages may well offer different 

approaches for identifying and filtering search engine traffic. 

 

Both of the above definitions make it clear that “unique visitors” must always put in the 

context of a time period (most often day, week, or month) and also that it is a “non-additive” 

metric. This means, says the Web Analytics Association, that unique visitors “can not be added 

together over time, over page views, or over groups of content, because one visitor can view 

multiple pages or make multiple visits in the time frame studied. Their activity will be over-

represented unless they are de-duplicated.” 

 

While “unique visitors” can serve as a good measure of your site’s popularity, there are also a 

couple of caveats: in as far as “unique visitors” are tracked via IP addresses, if multiple users 

are accessing the website from the same IP address, such as in a home or an office network, 

they will be counted as a single unique visitor. Secondly, the figure may not be entirely 

accurate as many companies or organizations have a single public IP address that is shared by 

many internal users. So if anything “unique visitors” may well represent an understated figure. 

 

Unique page views will show the total number of unique visitors to a given page. It 

aggregates the page views that are generated by the same user during the same session, and 

representing the number of sessions during which a particular page was viewed one or more 

times. 

 

However, in Google Analytics this can get a bit complex: a “Unique page view” is interpreted 

as a visit to a page within a 30 minute period. If a user visits your page once within that 

period, it will be recorded as one visit and one unique page view. If they visit the same page 

three times within 30 minutes, then it will be 2 visits/page views and 1 unique page view. 

Conversely, if that user comes back to the same page after 30 minutes, then it will count as 2 

visits/page views and 2 unique page views. This is because the 30 minute cookie set by Google 

Analytics (see “Visits” above), and so each period counts as one session. If the user keeps 

going back to a page several more times, but after 30 minute gaps, then it will report it as 

more unique page views.  

 

Another common term in site usage analysis or “metrics” is bounce rates, generally 

interpreted as single page view visits. As defined by Google Analytics, the bounce rate is the 

percentage of visitors that view the landing page and then leave, and so if the bounce rate is 

high (say 60-70%) this might give the impression that those visits were not very productive, 

or that the site entrance pages are not relevant to your visitors. However, in some cases 

visitors may well find all the information they seek right there on the landing page (as for 

example on our public transport timetables pages at 

http://www.hanszell.co.uk/timetables.shtml (this particular URL counting as a “single page”), 

and then, having tracked down the information they seek, leave without exploring other pages 

on the site. So that is not necessarily a bad thing, especially if the analysis for that particular 

page also shows you that, on average, visitors spend several minutes on that page.  

 

So what then is an ideal scenario for website visitors? 

 

It will very much depend on the nature of the website, and the kind of business or other 

activities it aims to promote, but, simply put, for many a website it might be that 

(i)  it attracts a good number of new visitors each month, and,  

(ii) will also have a large number of returning visitors. 

 

http://www.hanszell.co.uk/timetables.shtml
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